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UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

WASHINGTON, D.C. 20549

FORM 10-Q

Quarterly Report Pursuant to Section 13 or 15(d) othe Securities Exchange Act of 1934
For the 13 weeks ended October 1, 2011

OR

O Transition Report Pursuant to Section 13 or 15(d) bthe Securities Exchange Act of 1934

For the Transition period from to

Commission file number 1-11657

TUPPERWARE BRANDS CORPORATION

(Exact name of registrant as specified in its chaet)

Delaware 36-4062333

(State or other jurisdiction of (I.R.S. Employer

incorporation or organization) Identification No.)
14901 South Orange Blossom Trail, Orlando, Florida 32837
(Address of principal executive offices) (Zip Code)

Registrant's telephone number, including area codg407) 826-5050

Indicate by check mark whether the registrant ¢ filed all reports required to be filed by Seeti or 15(d) of the Securities Exchange
of 1934 during the preceding 12 months (or for sstobrter period that the registrant was requirdilésuch reports), and (2) has been
subject to such filing requirements for the past@@s. Yes No O

Indicate by check mark whether the registrant lsnstted electronically and posted on its corpo¥atb site, if any, every Interactive Data
File required to be submitted and posted pursuaRile 405 of Regulation S-T (§232.405 of this ¢bgpduring the preceding 12 months (or
for such shorter period that the registrant wasiired to submit and post such files). Yé&d No O

Indicate by check mark whether the Registrantlé&sge accelerated filer, an accelerated filer, aaccelerated filer, or a smaller reporting
company. See definition of “large accelerated fil&giccelerated filer” and “smaller reporting commgd in Rule 12b-2 of the Exchange Act.
(Check one):

Large accelerated filefx] Accelerated filer O

Non-accelerated filer O (Do not check if a smaller reporting company) Serakporting companyd
Indicate by check mark whether the registrantshell company (as defined in Rule 12b-2 of the Exgje Act). YesO No

As of November 4, 2011 , 57,363,447 shares of ¢imengon stock, $0.01 par value, of the registraneveertstanding.
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Item 1. Financial Statements (Unaudited)

TUPPERWARE BRANDS CORPORATION
CONSOLIDATED STATEMENTS OF INCOME

(Unaudited)
13 weeks 13 weeks
ended ended
October 1, September 25,

(Dollars in millions, except per share amounts) 2011 2010
Net sales $ 602.¢ $ 523.2
Cost of products sold 201.7 176.¢

Gross margin 400.¢ 346.4
Delivery, sales and administrative expense 328.i 284.¢
Re-engineering and impairment charges 2.2 0.4
Impairment of goodwill and intangible assets 36.1 —
Gains on disposal of assets — 0.2

Operating income 33.¢ 61.€
Interest income 0.8 0.€
Interest expense 8.C 7.1
Other expense 0.7 2.C
Income before income taxes 26.C 53.1
Provision for income taxes 15.5 13.2

Net income $ 105 $ 39.¢
Earnings per share:

Basic $ 0.1¢ % 0.64

Diluted 0.17 0.62
Weighted-average shares outstanding:

Basic 59.1 62.€

Diluted 60.5 63.¢
Dividends declared per common share $ 03C $ 0.2t

See accompanying Notes to Consolidated Financaé®ents (Unaudited).
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TUPPERWARE BRANDS CORPORATION
CONSOLIDATED STATEMENTS OF INCOME

(Unaudited)
40 weeks 39 weeks
ended ended
October 1, September 25,

(Dollars in millions, except per share amounts) 2011 2010
Net sales $ 1,908¢ $ 1,645
Cost of products sold 636.2 542.¢

Gross margin 1,272.7 1,102.¢
Delivery, sales and administrative expense 1,012.: 886.7
Re-engineering and impairment charges 4.7 4.C
Impairment of goodwill and intangible assets 36.1 —
Gains on disposal of assets 0.7 0.2

Operating income 220.: 212
Interest income 2.t 1.7
Interest expense 41.1 21.€
Other expense 0.€ 2.€
Income before income taxes 181.1 189.¢
Provision for income taxes 49.7 44.¢

Net income $ 131¢ % 144.¢
Earnings per share:

Basic $ 2.1t $ 2.31

Diluted 2.1C 2.2¢
Weighted-average shares outstanding:

Basic 61.1 62.€

Diluted 62.t 63.¢
Dividends declared per common share $ 09C $ 0.7t

See accompanying Notes to Consolidated Financaé®ents (Unaudited).
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TUPPERWARE BRANDS CORPORATION
CONSOLIDATED BALANCE SHEETS

(Unaudited)
October 1, December 25,
(Dollars in millions, except share amounts) 2011 2010
ASSETS
Cash and cash equivalents $ 110z $ 248.7
Accounts receivable, less allowances of $28.0 onilln 2011 and $32.4 million in 2010 187.2 181.¢
Inventories 329.2 279.1
Deferred income tax benefits, net 75.3 78.t
Non-trade amounts receivable, net 72.2 39.4
Prepaid expenses and other current assets 29.€ 21.€
Total current assets 803.7 849.2
Deferred income tax benefits, net 375.% 391.:
Property, plant and equipment, net 265.¢ 258.(
Long-term receivables, less allowances of $23.8aniin 2011 and $18.8 million in 2010 24.€ 22.¢
Trademarks and tradenames 160.¢ 170.2
Other intangible assets, net 8.C 10.z
Goodwill 246.5 284.1
Other assets, net 37.€ 30.C
Total assets $ 1,921.¢ $ 2,015.
LIABILITIES AND SHAREHOLDERS' EQUITY
Accounts payable $ 119.1  $ 153.1
Short-term borrowings and current portion of loegat debt and capital lease obligations 215.7 1.¢
Accrued liabilities 368.¢ 345.¢
Total current liabilities 703.¢ 500.4
Long-term debt and capital lease obligations 416.7 426.¢
Other liabilities 254.1 298.¢
Shareholders' equity:
Preferred stock, $0.01 par value, 200,000,000 sharthorized; none issued — —
Common stock, $0.01 par value, 600,000,000 shartherdzed; 63,607,090 shares issued 0.€ 0.€
Paid-in capital 1222 108.(
Retained earnings 1,025.: 969.2
Treasury stock 5,590,483 and 900,754 shares in @0d 2010, respectively, at cost (339.9 (41.5)
Accumulated other comprehensive loss (260.¢) (246.5)
Total shareholders' equity 547.¢ 789.¢
Total liabilities and shareholders' equity $ 1921.¢ $§ 2,015¢

See accompanying Notes to Consolidated Financaé®ents (Unaudited).

5




Table of Contents

TUPPERWARE BRANDS CORPORATION
CONSOLIDATED STATEMENTS OF CASH FLOWS

(Unaudited)
40 weeks
ended 39 weeks ended
October 1, September 25,
(In_millions) 2011 2010
Operating Activities:
Net income $ 131<¢ % 144.¢
Adjustments to reconcile net income to net caskigea by operating activities:
Depreciation and amortization 38.2 37.C
Equity compensation 10.z 8.C
Amortization and write-off of deferred debt costs 1.3 0.5
Interest rate swap impairment 18.€ —
Net loss (gain) on disposal of assets 1.1 (0.7
Provision for bad debts 8.8 9.4
Write-down of inventories 10.¢ 16.C
Non-cash impact of impairment costs 36.1 —
Net change in deferred income taxes (13.5) (10.0
Excess tax benefits from share-based payment amaegs (8.7 (5.9)
Changes in assets and liabilities:
Accounts and notes receivable (17.9) (7.8
Inventories (68.2) (64.7)
Non-trade amounts receivable (4.8 (4.8
Prepaid expenses 8.3 (3.9
Other assets (2.9 (2.0
Accounts payable and accrued liabilities (14.0 0.2
Income taxes payable (16.9) (7.7)
Other liabilities (6.5) 2.C
Net cash impact from hedging activity 4.2 (7.6
Other (0.7 (0.5
Net cash provided by operating activities 92.7 103.t
Investing Activities:
Capital expenditures (49.9 (34.€
Proceeds from disposal of property, plant and egaim 3.2 9.t
Net cash used in investing activities (46.7) (25.7)
Financing Activities:
Dividend payments to shareholders (56.1) (47.2)
Net proceeds from issuance of senior nétes 393.c —
Proceeds from exercise of stock options 15.2 12.¢
Repurchase of common stock (337.9 (30.6
Repayment of long-term debt and capital lease atiigs (406.9 2.7
Net change in short-term debt 213.7 0.€
Debt issuance costs (3.0 —
Excess tax benefits from share-based payment ammaets 8.1 5.4
Net cash used in financing activities (173.5 (60.€)
Effect of exchange rate changes on cash and casbadnts (11.¢ (7.9
Net change in cash and cash equivalents (138.5) 10.4
Cash and cash equivalents at beginning of year 248.7 112.¢

Cash and cash equivalents at end of period $ 1102 $ 122.¢




®n addition to the debt discount, proceeds froraasee of senior notes was reduced by $2.6 millbomén-cash debt issuance costs.
See accompanying Notes to Consolidated Financaé®ents (Unaudited).
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TUPPERWARE BRANDS CORPORATION

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS
(Unaudited)

Note 1: Summary of Significant Accounting Policies

Basis of Presentation: The condensed consolidated financial statemenisda¢he accounts of Tupperware Brands Corporatiwhits
subsidiaries, collectively “Tupperware” or the “Cpamy”, with all intercompany transactions and baémhaving been eliminated. These
condensed consolidated financial statements aatetehotes should be read in conjunction with ®E02audited financial statements
included in the Company's Annual Report on FornKlfor the year ended December 25, 2010 .

Certain prior year amounts have been reclassifiedbbform with current year presentation.

These condensed consolidated financial statementsnaudited and have been prepared followingutes mand regulations of the United
States Securities and Exchange Commission andei€bmpany's opinion, reflect all adjustments,udisig normal recurring items that are
necessary for a fair statement of the resultsieriiterim periods. Certain information and notcttisures normally included in the statement
of financial position, results of operations andfcflows prepared in conformity with accountingngiples generally accepted in the United
States of America have been condensed or omittpdrasitted by such rules and regulations. Operatisglts of any interim period preser
herein are not necessarily indicative of the redihiat may be expected for a full fiscal year.

The Company's fiscal year ends on the last SatwtiByecember and, as a result, the 2011 fiscal wdhcontain 53weeks, as compared w
52 weeks for fiscal 2010. In addition, the yeadtde period ending October 1, 2011 contained 4&ksyes compared with 39 weeks for the
yearto-date period ending September 25, 2010 .

Out-of-Period Amounts : In the second quarter of 2010 , the Company ifiedtcertain accounting errors in its Consolidakeédancial
Statements for the first quarter of 2010 and perjadbr to 2010 . These errors were correctedersdétond quarter of 2010 . To correct these
errors, the Company recorded in the ConsolidatateBtent of Income for the 13 weeks ended June@#) @ $4.0 million reduction of net
sales and increases of $0.5 million of cost of potslsold and $5.9 million of delivery, sales addhaistrative expense (DS&A). The after
tax impact of recording these amounts was an $8l®mreduction of net income or 14 cents per thllishare, of which $2.8 million related
to the first quarter of 2010 and the remaining $6illion related to periods prior to 2010. The amtsurelated to errors identified in the
financial reporting at the Company's Russian sudasidwhich resulted in overstatements of saleduiling promotional credits that had not
been recorded timely, prepaid expenses that stavd been reflected in expenses in earlier tim@g&rinappropriate levels of accruals for
certain promotional events and other operatingliiegs and insufficient bad debt reserves. The @any determined that the errors were not
material to the financial statements in the periodshich they originated or the period in whicleyhwere corrected, and, accordingly, a
restatement of prior financial statements was ecegssary.

Use of Estimates: The preparation of financial statements in conféeymiith accounting principles generally acceptethi@ United States of
America requires management to make estimatessmuniptions. These estimates and assumptions #féentported amounts of assets and
liabilities and disclosure of contingent liabilgiat the date of the financial statements, asaegdhe reported amounts of revenues and
expenses during the reporting period. Actual reseduld differ materially from these estimates.

Note 2: Shipping and Handling Costs

The cost of products sold line item includes coslksted to the purchase and manufacture of goddsigahe Company. Among these costs
are inbound freight charges, purchasing and remgiedsts, inspection costs, depreciation expenssanial transfer costs and warehousing
costs of raw material, work in process and packiragerials. The warehousing and distribution cosfsished goods are included in DS&A
expense. Distribution costs are comprised of outddteight and associated labor costs. Fees hil@distomers associated with the
distribution of products are classified as reveritee distribution costs included in DS&A expensetfe third quarters of 2011 and 2010
were $36.3 million and $31.7 million , respectivedynd were $113.7 million and $98.5 million for tyear-to-date periods ended October 1,
2011 and September 25, 2010 , respectively.

Note 3: Promotional Accruals

The Company frequently makes promotional offenqnbers of its independent sales force to encouhage to fulfill specific goals or
targets for sales levels, party attendance, récquif new sales force members or other busingtisatrfunctions. The awards offered are in
the form of cash, product awards, special prizasijs.
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TUPPERWARE BRANDS CORPORATION

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS—(Continu ed)
(Unaudited)

The Company accrues for the costs of these awaritsgdthe period over which the sales force quadifior the award and reports these costs
primarily as a component of DS&A expense. Theseumds require estimates as to the cost of the aayaased upon estimates of
achievement and actual cost to be incurred. Dulirgyualification period, actual results are mamitband changes to the original estimates
are made when known. Promotional and other sates fmmpensation expenses included in DS&A exptriaked $106.9 million and $87.6
million for the third quarters of 2011 and 201@spectively, and $331.8 million and $287.5 millfonthe year-to-date periods ended
October 1, 2011 and September 25, 2010 , resplctive

Note 4: Inventories

October 1, December 25,

2011 2010
(in millions)

Finished goods $ 220.C $ 184.7
Work in process 27.4 20.C
Raw materials and supplies 81.¢ 74.4
Total inventories $ 329z $ @ 2791
Note 5: Net Income Per Common Share

Basic per share information is calculated by dividhet income by the weighted average number géshautstanding. Diluted per share
information is calculated by also considering tmpact of potential common stock on both net incame the weighted average number of
shares outstanding. The Company's potential constomk consists of employee and director stock ogticestricted stock, restricted stock
units and performance share units. Performance stveards are included in the diluted per sharautation when the performance criteria
achieved. The Company's potential common stockdkided from the basic per share calculation andcisided in the diluted per share
calculation when doing so would not be anti-dilativ

The Company accounts for unvested share based pagnvards with a nonforfeitable right to receiveidénds (participating securities)
using the two-class method of computing earningspare. The Company had no unvested share-bagetpaawards outstanding that
were classified as participating securities intthied quarter and year-to-date period of 2011 . Tohenpany had 0.1 million and 0.2 million in
unvested share-based payment awards outstandingeha classified as participating securities i tiird quarter and year-to-date period of
2010, respectively. The two-class method is aniegs allocation formula that determines earningsghare for common stock and
participating securities, according to dividendslde=d and participation rights in undistributedn&ags. Under that method, net income is
reduced by the amount of dividends declared ircthreent period for common shareholders and paetiiig security holders. The remaining
earnings, or “undistributed earnings”, are alloddietween common stock and participating secutiti¢se extent that each security would
share in earnings as if all of the earnings forgaegod had been distributed. In applying the tdass method, the Company determined that
undistributed earnings should be allocated equmdlp per share basis for common stock and partiegpaecurities due to the rights of the
participating security holders and the Companyssohny of paying dividends equally on a per shagda
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TUPPERWARE BRANDS CORPORATION

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS—(Continu ed)
(Unaudited)

The elements of the earnings per share computatrerss as follows (in millions, except per share ants):

13 weeks 13 weeks 40 weeks 39 weeks
ended ended ended ended
October 1, September 25, October1, September 25,
2011 2010 2011 2010
Net income $ 105 % 39.¢ $ 131/ $ 144.¢
Less dividends declared:
To common shareholders 17.€ 15.¢ 55.2 47 .4
To participating security holders — — — 0.2
Total undistributed (deficit)/earnings $ 7) % 24.C $ 76.1 $ 97.2
Undistributed (deficit)/earnings to common shardec $ 71 $ 23¢ % 76.1 $ 97.C
Undistributed earnings to participating securitydeos — 0.1 — 0.2
Net income available to common shareholders foickasd diluted
earnings per share $ 105 % 39.6 $ 131< $ 144.¢
Weighted-average shares of common stock outstanding 59.1 62.€ 61.1 62.€
Common equivalent shares:
Assumed exercise of dilutive options, restrictedrsh, restricted
stock units and performance share units 14 1.2 1.4 1.3
Weighted-average common and common equivalent share
outstanding 60.5 63.€ 62.5 63.¢
Basic earnings per share $ 01t $ 064 $ 2.1 $ 2.31
Diluted earnings per share $ 017 $ 0.6z $ 21C $ 2.2¢
Shares excluded from the determination of potenbaimon stock
because inclusion would have been anti-dilutive 0.1 0.5 0.2 0.t

Note 6: Comprehensive Income

In addition to net income, comprehensive incoméuithed certain amounts recorded directly in equitye components of comprehensive
income, net of related income tax effects, forrdepective periods were as follows (in millions):

13 weeks 13 weeks 40 weeks 39 weeks
ended ended ended ended
October 1, September 25, October 1, September 25,
2011 2011
2010 2010
Net income $ 10L& $ 39.¢ $ 13124 $  144¢
Foreign currency translation adjustments (78.]) 22.¢ (32.5) 3.2
Deferred gain (loss) on cash flow hedges, netxoptavision (benefit)
of $(0.1) million for the third quarter 2010 and. $&nd $(0.3) millior
for the 2011 and 2010 respective year-to-date gsrio 26 0.3 16.E 0.7)

Pension and other post-retirement costs, net ghttaxision of $0.4 and
$0.2 million for the third quarters of 2011 and @0despectively, and
$1.2 and $0.6 million for the year-to-date periofi2011 and 2010,

respectively. 1.6 0.5 1. 18
Comprehensive (loss) income $ (6349 % 63.C $ 117: $ 1497




Accumulated other comprehensive loss is compri$@gnounts related to pension liabilities, foreigmrency translation adjustments and
hedge activity.




Table of Contents
TUPPERWARE BRANDS CORPORATION

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS—(Continu ed)
(Unaudited)

Note 7: Re-engineering Costs

The Company recorded $2.2 million and $4.7 milliome-engineering and impairment charges duringtiivd quarter and year-to-date
periods of 2011 , primarily related to severancgstcurred to reduce head count in its Argentinsstralia, France, Greece, Japan,
Malaysia, Mexico, Spain, and United States openatimainly due to implementing changes in the bgsie&€ management structures and the
decision to cease operating its Nutrimetics busiire$/alaysia.

The Company recorded $0.4 million and $4.0 milliome-engineering and impairment charges duringtiivd quarter and year-to-date
periods of 2010 , respectively, primarily relatedseverance costs incurred in its Argentina, AliafrBeautiControl, France, Greece, Japan
and Mexico operations, also mainly due to implenimgnthanges in the businesses' management strsicagrevell as for facility relocation
costs in Japan.

The balances included in accrued liabilities relatere-engineering and impairment charges as tligc 1, 2011 and December 25, 2010
were as follows (in millions):

October 1, December 25,

2011 2010

Beginning of the year balance $ 24 % 1.t
Provision 4.7 7.€
Cash expenditures:

Severance (4.2 (5.5

Other (0.9 (1.2
Non-cash asset impairments — (0.3
End of period balance $ 2C $ 24

The accrual balance as of October 1, 2011 , refatesarily to severance payments expected to beerbgdhe end of the second quarter of
2012. In connection with the decision to cease atp@rs at Nutrimetics Malaysia, the Company recdra&1.2 million charge to cost of sales
for inventory obsolescence.

Note 8: Goodwill and Intangible Assets

The Company's goodwill and intangible assets redetearily to the December 2005 acquisition of thect selling businesses of Sara Lee
Corporation and the October 2000 acquisition ofuBi€ontrol.

The Company does not amortize its tradename intéangssets or goodwill. Instead, the Company tastse assets for impairment annually,
or more frequently if events or changes in circumees indicate they may be impaired. Certain traohers are allocated between multiple
reporting units. The impairment test for the Compairadenames involves comparing the estimateduowed fair value of the assets to the
combined carrying amounts, to determine if a wribevn to fair value is required. If the carrying ambof a tradename exceeds its estimated
fair value, an impairment charge is recognizednramount equal to the excess. The impairmenteegtdodwill involves comparing the fair
value of a reporting unit to its carrying amoungluding goodwill, after any intangible asset impent charges. If the carrying amount of
reporting unit exceeds its fair value, a second &eequired to measure for any goodwill impairtiess. This step revalues all assets and
liabilities of the reporting unit to their currefiair value and then compares the implied fair valtithe reporting unit's goodwill to the carry
amount of that goodwill. If the carrying amounttbé reporting unit's goodwill exceeds the impliad falue of the goodwill, an impairment
loss is recognized in an amount equal to the excess

In prior years, the Company recorded impairmentgémarelated to its NaturCare, Nutrimetics and Sddtican businesses, in part, due to
fact that current and forecasted future resuligpafrations were below its prior projections. Alsmiributing to the previous impairments was
an overall increase to the assumed discount raex$in the valuations. In the third quarter of 2aGh& Company completed the annual
impairment tests for all of the reporting units dratlenames, other than BeautiControl, which waspteted in the second quarter. During
third quarter of 2011, the financial results of Nmtics were below expectations. As well, the Campmade the decision to cease operating
its Nutrimetics business in Malaysia. As a reghkk, Company lowered its forecast of future sales@nofit. The result of the impairment tests
was to record a $31.1 million impairment to the idaetics goodwill in the Asia Pacific reporting tiand a $5.0 million impairment to its
tradename.

10
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TUPPERWARE BRANDS CORPORATION

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS—(Continu ed)
(Unaudited)

Fair value of the reporting units is determinedhtoy Company using either the income approach ongmation of the income and market
approach with generally a greater weighting onitiseme approach ( 75 percent ). When the charatiteriof the reporting unit are more
similar to the guideline public companies in temhisize, markets and economy then a more equahtieggis used between the income and
market approaches. The income approach, or disedunatsh flow approach, requires significant assiomgtto determine the fair value of
each reporting unit. The significant assumptioreduia the income approach include estimates reggufdiure operations and the ability to
generate cash flows, including projections of resertosts, utilization of assets and capital resmémts. It also requires estimates as to the
appropriate discount rates to be used. The mosits@nestimate in this valuation is the projectafroperating cash flows, as these provide
the basis for the fair market valuation. The Conysmnash flow model uses forecasts for periodsbofua 10 years and a terminal value. The
significant 2011 assumptions for these forecastisiited annual revenue growth rates ranging frora ted.2.0 percent with an average
growth rate of 6 percent . The growth rates arerd@hed by reviewing historical results of thesésiand the historical results of the
Company’s other business units that are similéhdse of the reporting units, along with the expdatontribution from growth strategies
implemented in the units. Terminal values for aparting units were calculated using a long-terowgh rate of 3 percent . In estimating the
fair value of the reporting units in 2011, the Ca@myp applied discount rates to its reporting urptsjected cash flows ranging from 11.6 to
22.3 percent . The discount rate at the high ertlisfrange was for the Avroy Shlain and Latin Aio&n reporting units due to higher
country-specific risk. The market approach relirsao analysis of publicly-traded companies sintiaFupperware and deriving a range of
revenue and profit multiples. The publicly-tradesinpanies used in the market approach were selbatatl on their having similar product
lines of consumer goods, beauty products and/opanies using a direct-selling distribution methdke resulting multiples were then
applied to the reporting unit to determine fairueal

The fair value of the Company'’s tradenames waghited using the relief from royalty method, whista form of the income approach. In
this method, the value of the asset is calculayesklecting royalty rates, which estimate the anhaeurtompany would be willing to pay for
use of the asset. These rates were applied todh®any’s projected revenue, tax affected and distealto present value using an
appropriate rate. Royalty rates used were seldntedviewing comparable trademark licensing agregsia the market, and a range fr@md
to 4.75 percent was used in 2011. In estimatindainevalue of the tradenames, the Company alstieapp discount rate ranging from 12.6 to
22.3 percent , and revenue growth ranging from ged® percent , with an average growth rate oé®@ent , and a long-term terminal growth
rate of 3 percent . Similar to the rates used lning goodwill, the discount rates toward the héid of the range related to tradenames
located in areas with higher country risks, inchgdievenue generated using the Avroy Shlain tradesan South Africa and the Nuvo
tradename in Uruguay.

With the goodwill impairment recorded in the cuttrgear for Nutrimetics Asia Pacific, this unit isahigher risk of additional impairments
future periods if changes in certain assumptiormsiocThis is also the case for the Nutrimeticsdraime value, as the fair value was set equal
to carrying value in the current period. The fatue of the Avroy Shlain, Fuller Mexico, Fuller Rppines, NaturCare and Nutrimetics
Europe reporting units as well as the Nuvo and s8blain trade names exceeded the carrying valum/éy65 percent at the valuation date.
The fair value of the Fuller Latin America and Bg@ontrol reporting units exceeded the carryingueaby almost 45 percent . The fair value
of the Company’s Fuller and NaturCare tradenameweti an excess of 29 and 37 percent over carnahgyrespectively. Given the
sensitivity of the valuation to changes in caskvflir market multiples, the Company may be requiceacognize an impairment of goodwill
or intangible assets in the future due to chang@sarket conditions or other factors related toGoenpany’s performance. Actual results
below forecasted results or a decrease in thedsted future results of the Company’s businesssplaichanges in interest rates could also
result in an impairment charge, as could changesarket characteristics including additional dezdinn valuation multiples of comparable
publicly-traded companies. Further impairment ckargould have an adverse impact on the Companyiscame.

Note 9: Segment Information

The Company manufactures and distributes a broebpo of products, primarily through independetitect sales consultants. Certain
operating segments have been aggregated baseaaipsiatency of economic substance, geography, ptedoroduction process, class of
customers and distribution method.
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TUPPERWARE BRANDS CORPORATION

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS—(Continu ed)
(Unaudited)

Effective with the first quarter of 2011, the Compahanged its segment reporting to reflect thegggguhic distribution of its businesses in
accordance with how it views the operations. Stheeacquisition of the direct selling businesseSarfa Lee Corporation in 2005, certain
segments previously aggregated in Beauty Other blaaeged such that both Tupperware and beautyensdial care products contribute
significantly to sales and profit, which has chathtfee way these businesses have been operatecediemsly, the Company no longer has a
Beauty Other segment, and the businesses previmmyted in that segment are now reported aswstldupperware Brands Philippines in
Asia Pacific; the Company's Central America busiaesn Tupperware North America; the Nutrimeticsibesses in Europe and Asia Pacific
(as applicable); and the businesses in South Amesa separate geographic segment. Comparahimaifon from 2010 has been
reclassified to conform to the new presentation.

The Company's reportable segments include thevioily

Europe Primarily design-centric preparation, storage asrgting solutions for the kitchen and home througgh t
Tupperwar€ brand. Europe also includes Avroy Shlaamd NutrimeticS units that sell beauty and personal
Asia Pacific care products. Asia Pacific also sells beauty ardgmal care products in some of its units under th

- NaturCare ,Nutrimetics’ and Fuller’ brands.
Tupperware North Americ

Premium cosmetics, skin care and personal caraiptedharketed under the BeautiConfraind Armand

Beauty North America Dupree’ brands in the United States, Canada and PuertodaRid the Fuller Cosmetiésrand in Mexico ang
Central America.
South America Both houseware and beauty productsnthe Fullef, Nuvo® and Tupperwaré brands.

Worldwide sales of beauty and personal care predotiled $168.0 million and $158.9 million in théd quarters of 2011 and 2010 ,
respectively, and $513.7 million and $475.8 milliarthe year-to-date periods ended October 1, 20iilSeptember 25, 2010 , respectively.

13 weeks ended 13 weeks ended 40 weeks ended 39 weeks ended

October 1, September 25, October 1, September 25,
(In millions) 2011 2010 2011 2010
Net sales:
Europe $ 169.C $ 1558 % 623.¢ $ 566.5
Asia Pacific 180.3 145.2 515.¢ 409.(
Tupperware North America 82.2 78.t 267.1 246.2
Beauty North America 99.4 96.7 303.( 296.7
South America 71.€ 47.: 199.] 127.(
Total net sales $ 602.¢ $ 5232 $ 1,908.¢ $ 1,645.
Segment profit:
Europe $ 16.2 $ 16.€ $ 98.2 % 89.2
Asia Pacific 38.¢ 290t 100.z 73.%
Tupperware North America 13.c 9.8 42.: 38.2
Beauty North America 4.7 12.t 27.% 39.4
South America 12.€ 7.4 33.2 14.€
Total segment profit 86.C 75.¢ 301.c 254.¢
Unallocated expenses (14.5) (16.0 (41.5) (41.9
Re-engineering and impairment charges (a) (2.2 (0.9 4.7 (4.0
Impairment of goodwill and intangibles (36.7) — (36.1) —
Gains on disposal of assets — 0.2 0.7 0.2
Interest expense, net (7.2 (6.5) (38.6) (29.9

Income before taxes $ 26.C $ 531 $ 1811 $ 189.¢
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(Unaudited)
October 1, December 25,
Identifiable assets: 2011 2010

Europe $ 424 $ 397.¢
Asia Pacific 354.¢ 349.¢
Tupperware North America 176.2 165.:
Beauty North America 375.¢ 419.2
South America 116.¢ 95.1
Corporate 474.¢ 588.¢
Total identifiable assets $  1921¢ $  2,015¢

(&) See Note 7 to the Consolidated Financial Btetds for a discussion of re-engineering and inmnpait charges.

Note 10: Debt

Current Debt Structure

Notes Sold

On June 2, 2011, Tupperware Brands Corporation“@oenpany”) completed the sale of $400 million ggaegate principal amount of
4.750% Senior Notes due June 1, 2021 (the “Notasdn issue price of 98.989% , pursuant to a psechgreement, dated as of May 25,
2011, that included the Company and its wholly-osvaebsidiary, Dart Industries Inc. (the “Guaranyor”

The Notes were issued under an Indenture, datetilase 2, 2011 (the “Indenture”), between the Camypthe Guarantor and Wells Fargo
Bank, N.A. (the “Trustee”). As security for its adtions under the guarantee of the Notes, the @@ has granted a security interest in
certain "Tupperware" trademarks and service mdrks.guarantee and the lien securing the guararagebmreleased under certain
circumstances specified in the Indenture.

Prior to March 1, 2021, the Company may redeeniiites, at its option, at a redemption price equdld0 percentf the principal amount 1
be redeemed, accrued interest and a make-wholapreagual to the present value of the remainingdaked payments of principal and
interest. In determining the present value of #meaining scheduled payments, such payments shdlsbeunted to the redemption date u
a discount rate equal to the Treasury Rate (aselin the Indenture) plus 30 basis points. Orfter March 1, 2021, the redemption price
will equal 100 percent of the principal amountiud Notes to be redeemed.

The Indenture includes covenants which, subjecettain exceptions, limit the ability of the Compaand its subsidiaries to, among other
things, (i) incur indebtedness secured by lienseaih property, (ii) enter into sale and leasebaaidactions, (iii) consolidate or merge with
another entity, or sell or transfer all or substdlytall of their properties and assets, and ¢l the capital stock of the Guarantor. In addit
upon a change of control, as defined in the Indenthe Company may be required to make an offezgarchase the Notes at 101 percent of
their principal amount, plus accrued and unpaidrigt. The Indenture also contains customary ewdmisfault. These restrictions are not
expected to impact the Company's operations.

The Notes were initially sold to qualified institaal buyers in transactions pursuant to Rule 1ddAder the Securities Act of 1933. In
connection with the sale, the Company and the Guarantered into a registration rights agreemaitit the Initial Purchasers (the
“Registration Rights Agreement”). Pursuant to tlegRtration Rights Agreement, the Company and thar&tor have agreed to file with the
Securities and Exchange Commission ("SEC") by Ndam29, 2011 a registration statement to offeixtthange the Notes for registered
notes substantially identical to the Notes (extleat the registered notes will not be subject eoatiditional interest provisions or restrictions
on ownership or transfer that the Notes are), eoamnmercially reasonable efforts to cause sudbtration statement to be declared effec
by December 29, 2011 and to consummate the exclaffegeby February 27, 2012. If the Company andGerantor fail to comply with
their obligations under the Registration Rights @gment, the Company would be required to pay adfditiinterest with respect to the Notes.
The required registration statement was filed wht SEC on November 1, 2011.
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Credit Agreement

Also on June 2, 2011, the Company and its whollpedvsubsidiary Tupperware International Holdingg.Bthe “Subsidiary Borrower”),
entered into a multicurrency Credit Agreement (Bie=dit Agreement”) with a consortium of lenderd lsy JPMorgan Chase Bank, N.A. as
administrative agent (the “Administrative AgentThe Credit Agreement makes available to the Compadythe Subsidiary Borrower a
committed five-year credit facility in an aggregataount of $450 million (the “Facility Amount”). BhCredit Agreement provides (i) a
revolving credit facility, available up to the fullmount of the Facility Amount, (ii) a letter ofeclit facility, available up to $50 million of the
Facility Amount, and (iii) a swingline facility, @lable up to $50 million of the Facility Amountath of such facilities is fully available to
the Company and is available to the Subsidiary @weer up to an aggregate amount not to exceed $226m The Company is permitted to
increase, on up to three occasions, the Facilitpémh by a total of up to $200 million (for a maximwaggregate Facility Amount of $650
million ), subject to certain conditions. As of ©ber 1, 2011 , the Company had $213.6 million afdweings outstanding under its $450
million Credit Agreement.

Loans made under the revolving credit facility bieéerest under a formula that includes, at the Gamy's option, one of three different base
rates. The Company generally selects the Lond@nkank offered rate (" LIBOR ") for the applicalolerrency and interest period as its base
for its interest rate. As provided in the creditifity a margin is added to the base. The applcatargin is determined by reference to a
pricing schedule based upon the ratio (the “Codatdid Leverage Ratio”) of the consolidated funaettbtedness of the Company and its
subsidiaries to the consolidated EBITDA (as defimethe Credit Agreement) of the Company and itssgliaries for the four (4) fiscal
quarters then most recently ended. As of Octob201] , the Credit Agreement dictated a spread®bfliasis points, which gave the
Company an interest rate at that time of 2.21 perae borrowings under the Credit Agreement.

The Credit Agreement contains customary covenaats among other things, generally restrict the gamy's ability to incur subsidiary

indebtedness, create liens on and sell assetsggeimyéquidation or dissolutions, engage in mesgarconsolidations, or change lines of
business. These covenants are subject to sigrtigcaeptions and qualifications. The agreement ladsocustomary financial covenants
related to interest coverage and leverage. Thatect@®ns are not expected to impact the Compaopesations.

The Guarantor unconditionally guarantees all oliliges and liabilities of the Company and the SuiasidBorrower relating to this Credit
Agreement through a security interest in certaingfferware” trademarks and service marks.

Use of Proceeds

In connection with the closing of the Credit Agremnt) the company terminated its Credit FacilityedaSeptember 28, 2007 (the "Old Credit
Facility"). The net proceeds from the issuancehefNotes, along with borrowings under the new Grédreement were used to repay all of
the Company's $405 million outstanding term loamden the Old Credit Facility. As a result of themiénation of the Old Credit Facility, the
Company recorded a loss on the extinguishment luff @fe$0.9 million of unamortized debt issuancetspas well as an additional $18.9
million in interest expense reclassified from othemprehensive loss as hedges under related intateswaps became ineffective. As a
result of the Notes offering and the executiorhef hew Credit Agreement, the Company incurred afs$6.8 million of which $0.2 million
were expensed and $5.6 million were capitalizededsrred finance costs.

At October 1, 2011 , the Company had $338.7 milbbonused lines of credit, including $233.3 mitliander the committed, secured $450
million Credit Agreement, and $105.4 million availka under various uncommitted lines around the dvorl

Prior Debt Sructure

Prior to its termination in connection with thersigg of the new Credit Agreement, the Old Creditiftg consisted of an $800 million five-
year senior secured agreement includii$200 million revolving credit facility and origingl$600 million in term loans. There were $405
million in outstanding term loans at the date ofrt@ation. The interest rate charged on outstandorgowings under the old revolving credit
facility was a floating LIBOR base rate plus an laggble margin. Although the Old Credit Facility sva floating rate debt instrument, the
Company was required to maintain at least 40 péiethe term loans outstanding at fixed ratesciwhias achieved through the use of
interest rate swaps, as further discussed in Nbte 1the Consolidated Financial Statements. Asefdate the Old Credit Facility was
terminated, $325 million of the term loans had beeapped to fixed interest rates. The Old Crediilfeg which dictated a contractual
spread of 62.5 basis points at its termination, moed with the swap agreements, gave the Compaajl-ameffective rate of about 4.5
percent on the previous term loans.
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Note 11:  Derivative Instruments and Hedging Activities

The Company markets its products in almost 100 tmsnand is exposed to fluctuations in foreigrrency exchange rates on the earnings,
cash flows and financial position of its internatboperations. Although this currency risk is fadist mitigated by the natural hedge arising
from the Company's local manufacturing in many ratgka strengthening U.S. dollar generally hasgatiee impact on the Company. In
response to this fact, the Company uses finantsaliments to hedge certain of its exposures anthttage the foreign exchange impact t
financial statements. At its inception, a derivatfinancial instrument used for hedging is desigdas a fair value, cash flow or net equity
hedge.

Fair value hedges are entered into with financisiruments such as forward contracts with the ¢ibgof limiting exposure to certain forei
exchange risks primarily associated with accoumtgivable, accounts payable and non-permanentamgrany transactions. For derivative
instruments that are designated and qualify as/édire hedges, the gain or loss on the derivasisayell as the offsetting gain or loss on the
hedged item attributable to the hedged risk, azegeized in current earnings. In assessing hedgeteeness, the Company excludes
forward points, which are considered by the Comparye a component of interest expense. The forwairats on fair value hedges resulted
in pretax gains of $1.6 million and $1.7 milliontimrd quarters of 2011 and 2010 , respectively, @retax gains of $5.7 million and $4.2
million for the respective year-to-date periods.

The Company also uses derivative financial instmisieo hedge foreign currency exposures resultio fcertain forecasted purchases and
classifies these as cash flow hedges. The Compamgrally enters into cash flow hedge contractpé&iods ranging from three to twelve
months. The effective portion of the gain or losglte hedging instrument is recorded in other cem@nsive loss and is reclassified into
earnings as the transactions being hedged aredestohs such, the balance at the end of each reggeriod in other comprehensive loss
will be reclassified into earnings within the néxelve months. The associated asset or liabilityhenopen hedges is recorded in other cu
assets or accrued liabilities, as applicable. s®ssing hedge effectiveness, the Company exclodeard points, which are included as a
component of interest expense. Forward points eh law hedges resulted in pretax losses of $0ldomiand $0.5 million in the third
quarters of 2011 and 2010 , respectively, and étepriosses of $1.6 million for each of the yead#be periods.

The Company also uses financial instruments, ssdbravard contracts, to hedge a portion of itsetptity investment in international
operations and classifies these as net equity Be@enges in the value of these derivative ingnts) excluding any ineffective portion of
the hedges, are included in foreign currency teditsl adjustments within accumulated other comprsive income The Company recorded
a net gain (loss) associated with these hedgesher comprehensive income, net of tax, of $18IRaniand $(4.1) million in the third
quarter of 2011 and 2010, respectively, and gat (loss) of $7.1 million and $(4.2) million ftre respective year-to-date periods. Due to
the permanent nature of the investments, the Coyngla@s not anticipate reclassifying any portiothefse amounts to the income statement
in the next 12 months. In assessing hedge effewtas the Company excludes forward points, whietirarluded as a component of interest
expense. For the third quarters of 2011 and 2@d@vard points on net equity hedges resulted itngxréosses of $2.5 million and $2.2
million , respectively, and they resulted in prel@sses of $7.9 million and $5.8 million for thespective year-to-date periods.

While the Company's net equity and fair value hedgfenonpermanent intercompany balances mitigate its expadsuforeign exchange ga
or losses, they result in an impact to operatirghdbows as they are settled, whereas the hedget itlo not generate offsetting cash flows.
The cash flow impact of these currency hedges wamitlow of $4.2 million and $7.6 million for theear-to-date periods ending October 1,
2011 and September 25, 2010 , respectively.
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Following is a listing of the Company's outstanddwgivative financial instruments at fair valueci©ctober 1, 2011 and December 25,
2010 . Related to the forward contracts, the “baryiounts represent the U.S. dollar equivalent ofrmagments to purchase foreign currencies,
and the “sell” amounts represent the U.S. dollaivedent of commitments to sell foreign currenciétranslated at the period-end market
exchange rates for the U.S. dollar. All forward ttacts are hedging net investments in certain dorsubsidiaries, cross-currency
intercompany loans that are not permanent in natwoss-currency external payables and receivailésecasted purchases. Some amounts
are between two foreign currencies:

Forward Contracts October 1, 2011 December 25, 2010

(in millions) Buy Sell Buy Sell
U.S. dollar $ 41.7 $ 21.C

Euro 39.7 65.2

South African rand 11.: $ 1.2
Brazilian real 9.6 2.8

Mexican peso 8.3 0.2
Indonesian rupiah 8.2 17.t

Malaysian ringgit 7.8 0.2
New Zealand dollar 2.C 4.4

South Korean won 0.6 12.5

Hungarian forint 0.2 1.¢
Swiss franc $ 28.¢ 49.¢
Japanese yen 22.C 11.€
Turkish lira 17.7 11.¢
Australian dollar 11.1 5.t
Russian ruble 6.C 1.C
Polish zloty 4.9 5.7
British pound 4.1 3.3
Kazakhstan tenge 3.7 2.€
Canadian dollar 2.8 9.€
Croatian kuna 2.€ 2.€
Thai baht 2.5 2.2
Norwegian krone 2.2 1.8
Argentine peso 1.7 7.€
Swedish krona 1.7 1t
Ukraine hryvnia 1.3 1.3
Czech koruna 1.1 1.€
Danish krone 0.€ —
Other currencies (net) 3.4 1.¢

$ 1294 $ 118.: $ 1232 $ 125.2

In agreements to sell foreign currencies in excbdongU.S. dollars, for example, an appreciatinladlaversus the opposing currency would
generate a cash inflow for the Company at settlém@th the opposite result in agreements to burgitm currencies for U.S. dollars. The
above noted notional amounts change based upoigetamthe Company's outstanding currency exposures
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Under the Old Credit Facility, which was terminathding the second quarter of 2011 in conjunctidth the signing of the new Credit
Agreement, there was a requirement that the Combka@y at least 40 percent of total borrowingsfatetl interest rate through September
2012. In September 2007, the Company entered dntointerest rate swap agreements with notionalestotaling $325 million that expired
in 2012. Under the terms of these swap agreemibet€ompany received a floating rate equal to theo8th U.S. dollar LIBOR and paid a
weighted average fixed rate of about 4.8 percemP011 and 2010, through the date of terminatioa,interest rate under the Old Credit
Facility also included a spread of 62.5 basis [soiAt a result of the termination of the Old Créitility, the Company recorded $18.9
million in interest expense which was reclassifien other comprehensive loss as a result of thigée under related interest rate swaps
becoming ineffective.

During 2008, the Company entered into a forwardremt rate agreement that swapped a portion dZdingpany's then outstanding LIBOR-
based floating obligation into a fixed obligatiar $100 million . The Company paid a weighted agereate of about 1.9 percent plus the
spread under the Old Credit Facility. This agreeneepired at the end of 2010 .

The following tables summarize the Company's dékigegpositions and the impact they have on the Gaomls financial position as of
October 1, 2011 and December 25, 2010 :

October 1, 2011

Asset derivatives Liability derivatives

Derivatives not designated as

hedging
instruments (in millions) Balance sheet location Fair value Balance sheet location Fair value

Interest rate contracts Non-trade amounts receivable $ — Accrued liabilities $ 14.C

Derivatives designated as hedging
instruments (in millions)

Foreign exchange contracts Non-trade amounts receivable 44.5  Accrued liabilities 33.

Total derivatives instruments $ 44t $ 47 .z

December 25, 2010

Asset derivatives Liability derivatives
Derivatives designated as hedging
instruments (in millions) Balance sheet location Fair value Balance sheet location Fair value
Interest rate contracts Non-trade amounts reckivab$ — Other liabilities $ 23.1
Foreign exchange contracts Non-trade amounts receivable 16.1 Accrued liabilities 17.7
Total derivatives designated as
hedging instruments $ 161 $ 40&

The following tables summarize the Company's déxiegpositions and the impact they had on the Camigaresults of operations and
comprehensive income for the third quarters endetdlier 1, 2011 and September 25, 2010 :

Location of gain or
Location of gain or Amount of gain or (loss) recognized in Amount of gain or (loss)

Derivatives designated as fair (loss) recognized in (loss) recognized in income on related recognized in income on

value hedgegin millions) income on derivatives income on derivatives hedged items related hedged items
2011 2010 2011 2010

Foreign exchange contracts Other expense $ (239% 3.C Other expense $ 23.7 % (3.9
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Location of gain or
(loss) recognized

Amount of gain or
(loss) recognized

in income on in income on
derivatives derivatives
Location of gain or Amount of gain or (ineffective portion (ineffective
Amount of gain or (loss) reclassified from (loss) reclassified and amount portion and
Derivatives designated as (loss) recognized in  accumulated OCI into from accumulated excluded from amount excluded
cash flow and net equity OCI on derivatives income (effective OCl into income effectiveness from effectiveness
hedges(in millions) (effective portion) portion) (effective portion) testing) testing)
Cash flow hedging
relationships 011 2010 2011 2010 2011 2010
Interest rate contracts $ —$ (0.1) Interestexpense $§ — $ — Interestexpense $ — $ 0.1
Foreign exchange Cost of products
contracts 2.7 — sold and DS&A 0.8 0.E Interest expense (0.9 (0.5
Net equity hedging
relationships
Foreign exchange
contracts 28.4 (6.4) Other expense — — Interest expense (2.5 (2.2

The following tables summarize the Company's dékiegpositions and the impact they had on the Campsaesults of operations and
comprehensive income for the year-to-date periodeé October 1, 2011 and September 25, 2010 :

Location of gain or

Derivatives designated as fair
value hedgegin millions)

Location of gain or
(loss) recognized in
income on derivatives

Amount of gain or
(loss) recognized in
income on derivatives

(loss) recognized in
income on related
hedged items

Amount of gain or (loss)
recognized in income on
related hedged items

Foreign exchange contracts Other expense

2011

$ (EROR:

2010

— Other expense

Location of gain or
(loss) recognized
in income on

2011
$

2010

31% (0.9

Amount of gain or
(loss) recognized
in income on

derivatives derivatives
Location of gain or Amount of gain or (ineffective portion (ineffective
Amount of gain or (loss) reclassified from (loss) reclassified and amount portion and
Derivatives designated as (loss) recognized in accumulated OCI into from accumulated excluded from amount excluded
cash flow and net equity OCI on derivatives income (effective OCl into income effectiveness from effectiveness
hedges(in millions) (effective portion) portion) (effective portion) testing) testing)
Cash flow hedging
relationships 2011 2010 2011 2010 2011 2010
Interest rate contracts $ 4.1 $ (0.1) Interestexpense $ — $ — Interestexpense $ (18.9$ 0.2
Foreign exchange Cost of products
contracts (0.2 0.3 sold and DS&A 2.t 0.€ Interest expense (1.6 (1.6
Net equity hedging
relationships
Foreign exchange
contracts 11.1 (6.€) Other expense — — Interest expense (7.9 (5.9
Note 12:  Fair Value Measurements

The Company applies the applicable accounting gquieldor fair value measurements. This guidanceigesvthe definition of fair value,
describes the method used to appropriately medainnealue in accordance with generally acceptembanting principles and outlines fair
value disclosure requirements.

The fair value hierarchy established under thislguce prioritizes the inputs used to measure &irer The hierarchy gives the highest
priority to unadjusted quoted prices in active negslfor identical assets or liabilities (Level 1aserement) and the lowest priority to
unobservable inputs (Level 3 measurement). Thetleneels of the fair value hierarchy are as follows

Level 1-Quoted prices are available in active marketsdentiical assets or liabilities as of the reportilage. Active markets are those
which transactions for the asset or liability octusufficient frequency and volume to provide priginformation on an ongoing basis.
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Level 2-Pricing inputs are other than quoted prioeactive markets included in Level 1, which aitber directly or indirectly
observable as of the reporting date. Level 2 inetuthose financial instruments that are valuedgusiadels or other valuation
methodologies. These models are primarily industayxdard models that consider various assumpfiocisding quoted prices, time
value, volatility factors, and current market andtractual prices for the underlying instrumensswell as other relevant economic
measures. Substantially all of these assumptiansitagervable in the marketplace throughout thetiduth of the instrument, can be
derived from observable data or are supported kgmfable levels at which transactions are exedntdte marketplace.

Level 3-Pricing inputs include significant inpukeat are generally less observable from objectivecas. These inputs may be used with
internally developed methodologies that result anagement's best estimate of fair value from tihepeetive of a market participant.
Assets and Liabilities Recorded at Fair Value on a Recurring Basis

Some fair value measurements, such as those rétaferkign currency forward contracts and interast swaps, are performed on a recul
basis, while others, such as those related to atmatugoodwill and other intangibles for impairmeate performed on a nonrecurring basis.

Quoted Prices in Significant
Active Markets Other Significant
for Identical Observable Unobservable
Assets Inputs Inputs

Description of Assets (in millions) October 1, 2011 (Level 1) (Level 2) (Level 3)
Money market funds $ 923 $ 9.3 $ — $ —
Foreign currency derivative contracts 44.F — 44 —
Total $ 53.¢ $ 93 $ 445 $ —
Description of Liabilities (in millions)
Interest rate swaps $ 14.C $ — 3 14.C % —
Foreign currency derivative contracts 33.c — & —
Total $ 472 $ — 3 47 $ —

Quoted Prices in Significant

Active Markets Other Significant

for Identical Observable Unobservable
Assets Inputs Inputs

Description of Assets (in millions) December 25, 2010 (Level 1) (Level 2) (Level 3)
Money market funds $ 302 $ 30z $ — 3 =
Foreign currency derivative contracts 16.1 — 16.1 —
Total $ 46.2 $ 30z $ 16.1 $ =
Description of Liabilities (in millions)
Interest rate swaps $ 231 % — $ 23.1 $ —
Foreign currency derivative contracts 17.7 — 17.7 —
Total $ 40.¢ $ — 3 40.¢ $ —

The Company markets its products in almost 100 tsand is exposed to fluctuations in foreigrrency exchange rates on the earnings,
cash flows and financial position of its interna@boperations. The Company uses financial instnish® hedge certain of its exposures and
to manage the foreign exchange impact to its firdistatements. As of October 1, 2011 and Decer2bg2010 , the Company held foreign
currency forward contracts to hedge various cuissnwhich had a net fair value, determined baseithioth party quotations, of positivigl1.2
million and negative $1.6 million , respectivelyh&hges in fair market value are recorded eithether comprehensive income or earnings,
depending on the designation of the hedge as edtiimNote 11 to the Consolidated Financial Stateme

The fair value of interest rate swap contracts based on the discounted net present value of thp ssing third party quotes. Changes in
fair market value were recorded in other comprelveriscome through the termination date of theteglaredit facility, and changes result
from ineffectiveness, which were not material, heeen recorded in current earnings.
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Included in the Company's cash equivalents balaas@$ October 1, 2011 and December 25, 2010 w&&rillion and $30.2 million ,
respectively, in money market funds, which are hidilquid investments with a maturity of three mbator less. These assets are classified
within Level 1 of the fair value hierarchy, as theney market funds are valued using quoted markegpin active markets.

Assets and Liabilities Recorded at Fair Value on a Non-recurring Basis

The following table presents information about &ssad liabilities measured at fair value on a regurring basis as of October 1, 2011, and
indicates the placement in the fair value hieramhthe valuation techniques utilized to deternsoeh fair value.

Quoted Prices in Significant
Active Markets Other Significant
for Identical Observable Unobservable
Assets Inputs Inputs

Description of Assets (in millions) October 1, 2011 (Level 1) (Level 2) (Level 3)
Intangible Assets $ 22: $ — $ — $ 22.¢
Goodwill 7.3 — — 7.3
Total $ 29.€ $ — 3 — $ 29.€

In the third quarter of 2011, the Company complétedannual impairment tests for all of the repaytiinits and tradenames, other than
BeautiControl, which was completed in the secorarigu. As a result, goodwill allocated to the Nuigtics Asia Pacific reporting units was
written down to its implied fair value of $7.3 nidlh . Additionally, intangible assets relating betCompany’s Nutrimetics tradename was
written down to its implied fair value of $22.3 foh . Refer to Note 8 to the Consolidated FinahStatements for further discussion of
goodwill and tradename impairments.

Fair Value of Financial | nstruments

Due to their short maturities or their insignifican the carrying amounts of cash and cash equigalaccounts and notes receivable, accounts
payable, accrued liabilities and short-term borraysi approximated their fair values at October 1,128nd December 25, 2010 . The
Company estimates that, based on current markelitamms, the value of its 4.750% 2021 Notes dels 412 million at October 1, 2011
compared with the carrying value of $396 milliochhe higher fair value resulted from changes, sisseance, in the corporate bond market
and investor preferences.

Note 13: Retirement Benefit Plans

Components of net periodic benefit cost for thedtijuarter and year-to-date periods ended Octgh#®111 and September 25, 2010 were as
follows (in millions):

Third Quarter Year-to-Date
Postretirement Postretirement
Pension benefits benefits Pension benefits benefits
2011 2010 2011 2010 2011 2010 2011 2010
Service cost $ 2¢6%$ 24 $ — 3% — $ 7€% 7C $ 018 —
Interest cost 2.€ 243 0.4 0.€ 7.8 78 8 1.8
Expected return on plan assets 2.7 .7 — — (5.0 (4.9 — —
Settlement/Curtailment — — — — 1.C — — —
Net amortization 1.C 0.8 (0.1) (0.3 2.8 2.t 0.9 (0.2
Net periodic benefit cost $ 45% 4C $ 03 3$ 05 $ 144 % 121 $ 11 $ 1.3

During the year-to-date periods of 2011 and 20di8proximately $3.5 million and $2.3 million , resfieely, were reclassified from other
comprehensive income to a component of net perioelefit cost. As they relate to foreign plans,@menpany uses current exchange rates to
make these reclassifications. The impact of exchaate fluctuations is included on the net amatitizaeline of the table above.
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Note 14: Income Taxes

As of October 1, 2011 and December 25, 2010 , thragainy's gross unrecognized tax benefit was $30lidmand $27.3 million ,
respectively. The accrual for uncertain tax posgioncreased for positions being taken in varidoba tax filings, and the impact of foreign
currency fluctuations. The Company estimates thpt@imately $25.0 million of the unrecognized tenefits, if recognized, would impact
the effective tax rate. Interest and penaltiegedl#o uncertain tax positions in the Company'daloperations are recorded as a component
of the provision for income taxes. Accrued inteasd penalties were $5.8 million and $5.1 millienod October 1, 2011 and December 25,
2010, respectively.

The Company estimates that it may settle one oerfayeign audits in the next twelve months that mesult in a decrease in the amount of
accrual for uncertain tax positions of up to $2i0iom . For the remaining balance as of Octobe211 , the Company is not able to reliably
estimate the timing or ultimate settlement amoWrftile the Company does not currently expect mdtehianges, it is possible that the
amount of unrecognized benefit with respect toutheertain tax positions will significantly increasedecrease related to audits in various
foreign jurisdictions that may conclude during tpatiod or new developments that could also, in,timpact the Company's assessment
relative to the establishment of valuation allowesagainst certain existing deferred tax assetthig\time, the Company is not able to make
a reasonable estimate of the range of impact obatlance of unrecognized tax benefits or the impadhe effective tax rate related to these
items.

The effective tax rate for the third quarter of 2@tas 59.3 percent , compared with 24.8 percerthtbcomparable 2010 period. The increase
was due to intangible impairment charges recordete third quarter of 2011for which no tax benefits available. The effective tax rate for
the year to date period ending October 1, 20112¥a% percent , compared with 23.7 percent for tmagarable 2010 period, with the change
primarily due to the above item impacting the gelaroffset in part by the tax benefit from the Camygs refinancing costs incurred in the
second quarter. On a year-to-date basis, the mféatetx rates are below the U.S. statutory ratengmily due to lower foreign effective tax
rates. As a result of tax law changes in Mexic@xaelection was made during the first quarter thatilted in a reduction of $20.4 million of
deferred tax liabilities. The Company also incurdégtrete tax costs of $16.8 million during theffiguarter due to the Company's decision to
repatriate earnings from Australia and certainifpraunits that were previously determined to beefirdtely reinvested, in order to take
advantage of historically favorable exchange rates.

Note 15:  Statement of Cash Flow Supplemental Disclosure

Under the Company's stock incentive programs, eyagle are allowed to use shares to satisfy minintatatsrily required withholding taxe
In the year-to-date periods of 2011 and 2010 ,dnd 34,586 shares, respectively, were retaméehtd withholding taxes, with values
totaling $1.6 million and $1.5 million , respectiyewhich were included as a component of stockirepases in the Consolidated Statement
of Cash Flows. For the year-to-date period endgdeBaber 25, 2010 , the Company acquired $4.6 milibproperty, plant and equipment
under capital lease arrangements. There were rfocsypital lease arrangements initiated in 2011 .

Note 16:  Stock Based Compensation

The Company records compensation expense usirapgilizable accounting guidance for share-based patsnelated to stock options,
restricted stock, restricted stock units and pentorce share awards granted to directors and emgdo@@mpensation expense for share-
based awards is recorded straight line over theimed) service period, based on the fair value efaward.

Stock Options

Stock options to purchase the Company's commotk sti@cgranted to employees, upon approval by thregaoy's Board of Directors, with
an exercise price equal to the fair market valuthefstock on the date of grant. Options genelmlyome exercisable in three years, in equal
installments beginning one year from the date ahgrand generally expire 10 years from the datgrarfit. No stock options were granted in
the year-to-date periods of 2011 or 2010 . Companmsaxpense associated with all outstanding stgdlon awards was $0.5 million and
$0.7 million in the third quarters of 2011 and 2Q18spectively, and $1.4 million and $2.0 millionthe year-to-date periods of 2011 and
2010, respectively.
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Stock option activity for 2011 , under all of ther@pany's incentive plans, is summarized in thetailhg table:

Outstanding Exercisable
Shares subject to
Weighted option Weighted
Shares subject  average exercise  exercisable at average exercise

Stock options to option price per share end of period price per share
Balance at December 25, 2010 3,535,20. $ 27.4: 2,591,13! $ 23.6¢
Granted — —

Expired / Forfeited (2,489 48.3(

Exercised (680,56%) 22.3¢

Balance at October 1, 2011 2,852,150 g 28.6: 1,953,62: $ 24.0¢

The intrinsic value of options exercised totaled®$hillion and $5.0 million , respectively, in thi@rd quarters of 2011 and 2010 and $23.1
million and $17.9 million in the respective yeareate periods.

Performance Awards, Restricted Stock and Restricted Stock Units

The Company also grants performance awards, restratock and restricted stock units to employeesdirectors. The Company has time-
vested and performance-vested awards, which typibale initial vesting periods ranging from onesiw years. Compensation expense
associated with restricted stock and restrictedkstmits is equal to the market value of the Comgfsacommon stock on the date of grant, and
for time-vested awards, is recorded straight-limerdhe required service period. For performancgtegawards, expense is recorded over the
required service period, subject to a probabilgyessment of achieving the performance criteria.

The Company granted 101,000 shares of time-vestdated stock in January 2011 with a weightedaye fair value of $56.67 per share
that vest over a period of 3 years from the datgraft. In May 2011 , the Company granted 18,7®e-tvested restricted stock units with a
fair value of $66.05 per share that vest over @a jrom date of grant. The Company also grantefbpeance-vested awards totaliAg,97=
shares under its performance share plan in Feb@@dry . The Company's performance-vested awardstagt under its performance share
plan, provide incentive opportunity based on therall success of the Company, as reflected thraagh flow and earnings per share
achieved over a three year performance period pfbgram is based upon a pre-defined number of paeince share units. Depending on
achievement under the performance measures, thal getyout can be up to 150 percent of sharesliyigranted. In January 2010 , the
Company granted 6,255 shares of time-vested restrgtock with a fair value of $42.54 per sharé test over an average period of 2.6
years. IrMay 2010 , the Company granted 24,180 time-vesstiicted stock units with a fair value of $47.@5 phare that vested over one
year from date of grant. The Company also graperformance-vested awards totaling 61,400 sharéeruts performance share plan in
February 2010 .

For the third quarters of 2011 and 2010 , compé@msaixpense associated with all employee and direestricted stock and restricted stock
unit awards outstanding, including performance efavas $2.9 million and $2.1 million , respectiv&uch expense was $8.8 million and
$6.0 million for the year-to-date periods of 2012010 , respectively.

Restricted stock, restricted stock units, and perémce share award activity for 2011 under alhef€ompany's incentive plans is
summarized in the following table:

Shares Weighted average

outstanding grant date fair value
Balance at December 25, 2010 987,73¢ $ 25.8¢
Granted 193,68. 56.8¢
Performance share adjustments 14,23: 54.7¢
Vested (213,300 23.1¢
Forfeited (9,339 36.4¢
Balance at October 1, 2011 973,01 3 33.0¢
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The fair value of performance awards, restrictedlsaind restricted stock units vested was $0.JIanilh the third quarter of 2010 , ad1.2
million and $7.3 million in the first nine month§ 2011 and 2010, respectively. There were no saobuats vested in the third quarter of
2011 . As of October 1, 2011 , total unrecognizedisbased compensation expense related to al bEged awards was $19.8 million ,
which is expected to be recognized over a weigatenlage period of 24 months. The average remagungactual life on outstanding and
exercisable stock options was 5.8 years and 4.8 yesspectively.

Note 17:  Allowance for Long-Term Receivables

The Company maintains current receivable amourtts most of its independent distributors and sadesef in certain markets. It also
maintains long-term receivable amounts with certdithese customers. The Company regularly mon#éntsassesses its risk of not
collecting amounts owed to it by customers. Thigleation is based upon an analysis of amounts rtuared past due, along with relevant
history and facts particular to the customer. Hl& based upon estimates of distributor busipesspects, particularly related to the
evaluation of the recoverability of long-term amtsudue. This evaluation is performed market by rakd account by account based upon
historical experience, market penetration levalseas to alternative channels and similar factbedso considers collateral of the customer
that could be recovered to satisfy debts. The Compacordsts allowance for uncollectible accounts basedhanresults of this analysis. T
analysis requires the Company to make significatitrates and as such, changes in facts and ciranoest could result in material change
the allowance for doubtful accounts. The Compamgsitters any receivable balance not collected witkinontractual terms past due. As of
October 1, 2011 , $28.7 million of long-term re@dles from both active and inactive customers wersidered past due, the majority of
which were reserved through the Company's allowésrcencollectible accounts.

The balance of the allowance for long-term recdesbs of October 1, 2011 was as follows (in nmikip

Balance at December 25, 2010 $ 18.¢
Write-offs (2.9
Recoveries (1.2
Provision (a) 8.t
Currency translation adjustment 0.4

Balance at October 1, 2011 $ 23.t

(a) Provision includes $4.7 million of reclassificams from current receivables.

Note 18: Guarantor Information

The Company's payment obligations under the Notefudly and unconditionally guaranteed by certainpperware" trademarks and service
marks owned by the Guarantor, as discussed in Nbte the Consolidated Financial Statements.

Condensed consolidated financial information a®abber 1, 2011 and December 25, 2010 and foruheey-to-date and year-to-date
periods ended October 1, 2011 and September 285,20 Tupperware Brands Corporation (the "Parei@git Industries Inc. (the
"Guarantor") and all other subsidiaries (the "Noma@ntors") is as follows. Each entity in the cdidsding financial information follows the
same accounting policies as described in the cimladet! financial statements, except for the ustheyParent and Guarantor of the equity
method of accounting to reflect ownership inter@stsubsidiaries which are eliminated upon consdiah. Note that there are certain entities
within the Non-Guarantors classification which B&rent owns directly.
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Condensed Consolidating Balance Sheet

October 1, 2011

(In millions) Parent Guarantor Non-Guarantors  Eliminations Total
ASSETS
Cash and cash equivalents $ — $ 01 $ 110.1 $ — $ 110:=
Accounts receivable, net — — 187.2 — 187.2
Inventories — — 329.2 — 329.2
Deferred income tax benefits, net — 25.4 53.C (3.2 75.2
Non-trade amounts receivable, net 0.3 19.5 52.2 0.4 72.2
Intercompany receivables 1,501.¢ 3,242.¢ 1,413.; (6,157.9) —
Prepaid expenses and other current assets L& 3.8 64.¢ (40.€) 29.€
Total current assets 1,503.¢ 3,291.( 2,209.¢ (6,200.7) 803.7
Deferred income tax benefits, net 76.t 141.C 157.¢ — 375.%
Property, plant and equipment, net — 22.¢ 242.¢ — 265.¢
Long-term receivables, net — 0.1 24.5 — 24.¢
Trademarks and tradenames — — 160.¢ — 160.¢
Other intangible assets, net — — 8.C — 8.C
Goodwill — 2.¢ 243.¢ — 246.F
Investments in subsidiaries 2,635.: 1,727.: — (4,362.9 —
Intercompany notes receivable 96.: 510.7 1,462.¢ (2,069.9) —
Other assets, net 28.1 8.2 1142 (112.9 37.€
Total assets $ 4,339.° $ 5704.( $ 4,623.¢ $(12,745.) $ 1,921

LIABILITIES AND SHAREHOLDERS' EQUITY

Accounts payable $ — 8 — 8 1191 $ — $ 1191
Short-term borrowings and current portion of long-
term debt and capital lease obligations 213.¢ — 2.1 — 215.7
Intercompany payables 2,768.¢ 2,226.¢ 1,162.¢ (6,157.9) —
Accrued liabilities 48.C 69.5 319.C (68.0) 368.¢
Total current liabilities 3,030.( 2,295.¢ 1,603.: (6,225.9) 703.¢
Long-term debt and capital lease obligations 396.1 — 20.€ — 416.7
Intercompany notes payable 341.¢ 1,120.¢ 607.1 (2,069.9) —
Other liabilities 24.2 103.( 215.1 (88.2) 254.1
Shareholders' equity 547 2,184.! 2,178.( (4,362.9 547

0524

Total liabilities and shareholders' equity 4339.0 $ 5704.C $  4,623.¢ $(12,745.) $ 1,921¢
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Condensed Consolidating Balance Sheet

December 25, 2010

(In_millions) Parent Guarantor Non-Guarantors  Eliminations Total
ASSETS
Cash and cash equivalents $ 20.C $ 522 $ 1765 $ — $ 248
Accounts receivable, net — — 181.¢ — 181.¢
Inventories — — 279.1 — 279.1
Deferred income tax benefits, net 58.t — 60.C (40.0 78.5
Non-trade amounts receivable, net — 0.7 38.7 — 39.4
Intercompany receivables 693.7 2,370.: 776.¢ (3,840.9 —
Prepaid expenses and other current assets 1.2 2.C 18.4 — 21.€
Total current assets 773.¢ 2,425.! 1,531t (3,880.9) 849.2
Deferred income tax benefits, net 53.¢ 187.¢ 150.: (0.6) 391.:
Property, plant and equipment, net — 21.1 236.¢ — 258.(
Long-term receivables, net — 0.1 22.1 — 22.¢
Trademarks and tradenames — — 170.z — 170.2
Other intangible assets, net — — 10.z — 10.z
Goodwill — 2.¢ 281.2 — 284.1
Investment in subsidiaries 2,495.! 1,592.; — (4,087.7) —
Intercompany notes receivable 239.t 518.¢ 1,538.: (2,296.7) —
Other assets, net 547 7.8 29.2 (61.7) 30.C
Total assets $ 3,616.¢ $ 4,755.¢ $ 3,970.! $(10,327.) $ 2,015.¢

LIABILITIES AND SHAREHOLDERS' EQUITY

Accounts payable $ — 8 — 8 1531 $ — $ 1531
Short-term borrowings and current portion of long-
term debt and capital lease obligations — — 1.¢ — 1.9
Intercompany payables 1,967.( 1,462.. 411.7 (3,840.9 —
Accrued liabilities 24.C 119.% 295.¢ (94.2) 345.¢
Total current liabilities 1,991.( 1,581.¢ 862.¢ (3,935.() 500.4
Long-term debt and capital lease obligations 405.( — 21.¢ — 426.¢
Intercompany notes payable 385.1 1,153.: 758.t (2,296.7) —
Other liabilities 46.C 19.1 241.¢ (8.2) 298.¢
Shareholders' equity 789.¢ 2,001.¢ 2,085.¢ (4,087.7) 789.¢

0524

Total liabilities and shareholders' equity 3,616.¢ $ 4755.¢ § 3,970 $(10,327.9) $ 2,015.
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Consolidating Statement of Income

13 Weeks Ended October 1, 2011

(In millions) Parent Guarantor Non-Guarantors  Eliminations Total
Net sales $ — $ — $ 603.2 $ (0.8 $ 602.¢
Other revenue — 13.€ 3.8 (17.5) —
Cost of products sold — 3.6 216.1 (18.9) 201.7
Gross margin — 9.7 391.2 — 400.¢
Delivery, sales and administrative expense 3.€ 12.: 312.¢ — 328.1
Re-engineering and impairment charges — — 2.2 — 2.2
Impairment of goodwill and intangible assets — — 36.1 — 36.1
Operating (loss) income (3.6) (2.6) 40.1 — 33.¢
Interest income 0.t 8.2 7 (10.6 0.8
Interest expense 7.4 3.6 7.3 (10.6 8.C
Income (loss) from equity investments in subsidisri 17.1 23.2 — (40.9 —
Other expense — 0.1 0.€ — 0.7
Income (loss) before income taxes 6.€ 24.¢€ 34.¢€ (40.9 26.C
(Benefit) provision for income taxes (3.9 7.€ 11.¢ — 15.5
Net income (loss) $ 108 % 172 ¢ 231 $ (40.9) $ 10.5

Consolidating Statement of Income

13 Weeks Ended September 25, 2010

(In millions) Parent Guarantor Non-Guarantors  Eliminations Total
Net sales $ — 3 — 3 524.1 $ (09 $ 523.:
Other revenue — 12.2 4.1 (16.9) —
Cost of products sold — 4.C 190.( (17.2) 176.¢
Gross margin — 8.2 338.2 — 346.¢
Delivery, sales and administrative expense 3.C 16.2 265. — 284.¢
Re-engineering and impairment charges — — 0.4 — 0.4
Gains on disposal of assets — — 0.2 — 0.2
Operating (loss) income (3.0 (8.0 72.€ — 61.€
Interest income 0.t 7.8 2.3 (10.0 0.€
Interest expense .3 2.t 7.3 (20.0 7.1
Income from equity investments in subsidiaries 46.2 53.1 — (99.9 —
Other expense — — 2.C — 2.C
Income before income taxes 36.t 50.4 65.€ (99.9 53.1
(Benefit) provision for income taxes (3.9 4.C 12.€ — 13.2

Net income $ 39.¢ % 464 $ 53.C $ (99.9) $ 39.¢
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(In millions)

Net sales
Other revenue

Cost of products sold

Gross margin

Delivery, sales and administrative expense
Re-engineering and impairment charges
Impairment of goodwill and intangible assets
Gains on disposal of assets

Operating (loss) income

Interest income
Interest expense

Income from equity investments in subsidiaries

Other expense

Income before income taxes
Provision for income taxes

Net income

(Unaudited)

Consolidating Statement of Income

TUPPERWARE BRANDS CORPORATION

NOTES TO CONSOLIDATED FINANCIAL STATEMENTS—(Continu ed)

40 Weeks Ended October 1, 2011

Parent Guarantor Non-Guarantors  Eliminations Total
$ — 3 — $ 1911 $ (2.4 $ 1,908
— 70.2 10.4 (80.9) —
— 10.4 709.( (83.2) 636.2
— 60.C 1,212.° — 1,272,
10.7 43.€ 957.1i — 1,012.¢
_ — 4.7 — 4.7
— — 36.1 — 36.1
— — 0.7 — 0.7
(20.%) 16.1 214.¢ — 220.3
1.4 25.7 8.5 (33.0) 2.5
40.2 10.€ 23.2 (33.) 41.1
163.1 155.1 — (318.7) —
— 0.1 0.t — 0.€
113.€ 186.( 199.7 (318.2) 181.1
(17.€) 25.7 41.¢ — 49.7
$ 131« $ 1605 $ 157¢ $ (3189 $ 131«

Consolidating Statement of Income



(In millions)

Net sales
Other revenue

Cost of products sold

Gross margin

Delivery, sales and administrative expense
Re-engineering and impairment charges
Gains on disposal of assets

Operating (loss) income

Interest income
Interest expense

Income from equity investments in subsidiaries

Other expense

Income before income taxes
Provision for income taxes

Net income

39 Weeks Ended September 25, 2010

Parent Guarantor Non-Guarantors  Eliminations Total
$ — $ — $ 16475 % (2.1) $ 1,645.
— 35.2 11.€ (47.0 —
— 117 580.( (49.7) 542.¢
— 23.5 1,079.: — 1,102.¢
8.4 43.F 834.¢ — 886.1
— — 4. — 4.
— — 0.2 — 0.2
(8.4) (20.0 240.7 — 212.:
1.7 24.F 5.5 (30.0) 1.7
21.2 7.2 22.€ (30.0 21.€
162.¢ 180.¢ — (343.9) —
— 0.2 2.4 — 2.€
134.¢ 177.7 220.¢ (343.9) 189.¢
(10.0 13.€ 41.1 — 44.¢
$ 144¢ $ 163¢ $ 179.¢ $ (343.7) $ 144.¢
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Condensed Consolidating Statement of Cash Flows

40 Weeks Ended October 1, 2011

(In millions)

Operating Activities:
Net cash provided by (used in) operating
activities

Investing Activities:
Capital expenditures

Proceeds from disposal of property, plant and
equipment

Net cash used in investing activities

Financing Activities:

Dividend payments to shareholders
Dividend payments to parent

Net proceeds from issuance of senior notes
Proceeds from exercise of stock options
Repurchase of common stock

Repayment of long-term debt and capital lease
obligations

Net change in short-term debt
Debt issuance costs

Excess tax benefits from share-based payment
arrangements

Net intercompany notes payables (receivables)

Net cash used in financing activities

Effect of exchange rate changes on cash and ca:
equivalents

Net change in cash and cash equivalents
Cash and cash equivalents at beginning of year

Cash and cash equivalents at end of period

Parent Guarantor Non-Guarantors Eliminations Total
5.8 $ (25.7) $ 51.5 $ 152 $ 927
— (5.5) (43.€) — (49.9)
— — 3.2 — 3.2
— (5.5) (40.6) — (46.1)
(56.1) — — — (56.1)
— — (12.0) 12.C —
393. — (0.2) — 393.:
15.2 — — — 15.2
(337.9) — — — (337.9)
(405.0) - (1.9 - (406.9)
213.7 — — — 213.7
(3.0 — — — (3.0)
8.1 — — — 8.1
100.C (20.9) (51.7) (27.9) —
(71.5) (20.9) (65.7) (15.%) (173.5)
— — (11.6) — (11.6)
(20.0) (52.1) (66.4) — (138.5)
20.C 52.2 176.5 — 248.7
$ — 3 01 $ 1101 $ — 3 110.2
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Condensed Consolidating Statement of Cash Flows

39 Weeks Ended September 25, 2010
(In millions) Parent Guarantor Non-Guarantors Eliminations Total
Operating Activities:

Net cash provided by (used in) operating
activities $ 120 $ (1602 $ 166.¢ $ (23.2) $ 103t

Investing Activities:

Capital expenditures — (3.2 (31.5) — (34.6€

Proceeds from disposal of property, plant and
equipment — — 9.t — 9.5
Net cash used in investing activities — (3.2 (22.0 — (25.7)

Financing Activities:

Dividend payments to shareholders (47.2) — — — (47.2)
Dividend payments to parent — — (8.2 8.1 —
Proceeds from exercise of stock options 12.€ — — — 12.¢
Repurchase of common stock (30.6) — — — (30.6)
Repayment of long-term debt and capital lease
obligations — — 1.7 — .7
Net change in short-term debt — — 0.€ — 0.€
Excess tax benefits from share-based payment
arrangements 54 — — — 5.4
Net intercompany notes (receivables) payables (60.9) 167.2 (121.9 15.1 —
Net cash (used in) provided by financing
activities (119.9) 167.2 (131.) 23.2 (60.€)
Effect of exchange rate changes on cash and ca:
equivalents — (8.3 0.¢ — (7.4)
Net change in cash and cash equivalents 0.1 (4.9 14.7 — 10.4
Cash and cash equivalents at beginning of year — 9.4 103.( — 112.¢
Cash and cash equivalents at end of period $ 01 $ 5C § 1177 $ — $ 122¢

Note 19:  New Accounting Pronouncements

In July 2010, the Financial Accounting Standardaifiq"FASB") issued accounting guidance that rexsuitew disclosures about an entity's
allowance for credit losses and the credit qualftits financing receivables. Existing disclosumave been amended to require an entity to
provide certain disclosures on a disaggregated tgsportfolio segment or by class of financingeigeables. The new disclosures are effec
for interim and annual reporting periods endingoomafter December 15, 2010 and did not have a maaterpact on the Company's
disclosures. The disclosures about activity thatuoe during a reporting period are effective faeiim and annual reporting periods begint
on or after December 15, 2010. The Company hasteddbpis guidance without a material impact orCitmsolidated Financial Statements.

In January 2011, the FASB issued an amendmentf¢o the effective date of disclosures about trodlglebt restructuring to interim and
annual periods ending after June 15, 2011. Theagaiel on troubled debt restructuring did not implaetCompany's disclosures included in
its Consolidated Financial Statements.

In December 2010, the FASB issued an amendmenxigtirey guidance to clarify when to perform Stepf2he goodwill impairment test for
reporting units with zero or negative carrying amisu Prior to this amendment, continuation to 2eyas not required even if the carrying
amount of the reporting unit exceeded the fair @aldowever, in cases where the carrying amountzess or negative, the fair value most
likely was greater. This amendment requires thaethaluation must still continue to Step 2, givdaiavalue greater than the carrying
amount, if it is more likely than not that a gootlwhpairment exists. This amendment is effectigeifiterim and annual periods beginning
after December 15, 2010. The Company has adopieduidance without any impact on its Consoliddathncial Statements.
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Also in December 2010, the FASB issued an amendtoeamtisting guidance regarding the disclosureupfpdementary pro forma informatis
for business combinations. The amendment clarifiesicquisition date that should be used for rémpthe pro forma financial information
disclosures when comparative financial statememtpeesented as of the beginning of the compapaiide annual reporting period only. The
amendment also requires a description of the naudeamount of material, nonrecurring pro formaisiients that are directly attributabl
the business combination. This amendment is efiedtir business combinations for which the acgoisitlate is on or after the beginning of
the first annual reporting period beginning on feer@December 15, 2010. At this time, the Compaogsinot have any situations to which
would apply.

In May 2011, the FASB issued amendments to exigiridance regarding fair value measurement practitiee amendments provide a
consistent definition of fair value measurement disdlosure requirements between U.S. GAAP andrat®nal Financial Reporting
Standards. Consequently, the amendments changénciait value measurement principles and disclsequirements under U.S. GAAP.
For public companies, the amendments are effedtiving interim and annual periods beginning aftec&@nber 15, 2011. The Company d
not believe the amendments will have a signifi¢gamgact on its Consolidated Financial Statements.

In June 2011, the FASB issued an amendment tarexigtiidance regarding comprehensive income. Utideamendment, an entity has the
option to present the total of comprehensive incdime components of net income, and the compormdmtther comprehensive income either
in a single continuous statement of comprehensiveme or in two separate but consecutive statemiéotgpublic companies, the amendn

is effective for the fiscal years beginning aftexd@mber 15, 2011. As a result, the Company wilhgkdts presentation of comprehensive
income.

In September 2011, the FASB issued amendmentdgtinexguidance regarding goodwill impairment tegtiThe amendments permit an
entity to first assess qualitative factors to deiae whether it is more likely than not that the fealue of a reporting unit is less than its
carrying amount, as a basis for determining wheitiemecessary to perform the two-step goodwiibairment test. The amendments are
effective for all companies for annual and integoodwill impairment tests performed for fiscal ygaeginning after December 15, 2011,
early adoption is permitted. The Company has edete@dopt this guidance as of fiscal year 2014d,iadoes not believe the amendments
have a significant impact on its Consolidated FaianStatements.
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Item 2. Management's Discussion and Analysis of Financial@dition and Results of Operations

The following is a discussion of the results of igens for the 13 and 40 weeks ended October 1 26mpared with the 13 and 39 weeks
ended September 25, 2010 and changes in finaraiditeon during the 40 weeks ended October 1, 200He Company's fiscal year ends on
the last Saturday of December and as a resultibg fiscal year will contain 53 weeks as comparét 82 weeks for fiscal 2010. In
addition, the year-to-date period ending Octob&01,1 contained 40 weeks as compared with 39 wiedke year-to-date period ending
September 25, 2010 .

The Company's primary means of distributing itsdoiets is through independent sales organizatiodsratividuals, which in many cases are
also its customers. The majority of the Compansgsipcts are, in turn, sold to end customers whaatenembers of its sales force. The
Company is largely dependent upon these indepersdégd organizations and individuals to reach em$emers, and any significant
disruption of this distribution network would haasegative financial impact on the Company andbifty to generate sales, earnings and
operating cash flows. The Company's primary businkeisers are the size, activity and productivityte independent sales organizations.

As exchange rates are an important factor in utaledsg period-tgeriod comparisons, the Company believes the pratsam of results on
local currency basis, as a supplement to repoesults, helps improve readers' ability to undesthe Company's operating results and
evaluate performance in comparison with prior psiorhe Company presents local currency informéatiah compares results between
periods as if current period exchange rates had theeexchange rates in the prior period. The Compaes results on a local currency basis
as one measure to evaluate performance. The Congaargyally refers to such amounts as calculateal "docal currency" basis, or

"excluding the impact of foreign currency." Thessults should be considered in addition to, na@ sisbstitute for, results reported in
accordance with generally accepted accounting ipieecin the United States ("GAAP"). Results omweal currency basis may not be
comparable to similarly titted measures used bgtompanies and are not measures of performaesemted in accordance with GAAP.

Overview
13 weeks ende Kélmizks egglig?:g
October 1, September 25 the impact Foreign
2011 of foreign exchange

Dollars in millions, except per share amounts 2010 Change exchange impact
Net sales $ 602€ $ 5237 15% 10% $ 23.¢
Gross margin as percent of sales 66.5% 66.2% 0.2 pp ne na
DS&A as percent of sales 54.5% 54.2% 01 pp ne na
Operating income $ 33¢ $ 61¢ (45)% 48% $ 3.€
Net income 10.5 39.¢ (73 (75) 2.7
Net income per diluted share 0.17 0.62 (73 (74) 0.04

Tenied” endea -,

October 1, September 25 the impact Foreign

2011 of foreign exchange

Dollars in millions, except per share amounts 2010 Change exchange impact
Net sales $1,908.¢ $ 1,645. 16 % 10% $ 92.¢
Gross margin as percent of sales 66.7% 67.(% 0.3 pp ne ne
DS&A as percent of sales 53.(% 53.9% 0.9 pp ne ne
Operating income $ 2202 ¢ 212: 4% 3% $ 15.7
Net income 131.¢ 144.¢ 9 (16) 11.¢
Net income per diluted share 2.1t 2.31 @) 149 0.1¢
na not applicable
pp percentage points
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Effective with the first quarter of 2011, the Compahanged its segment reporting to reflect thegogahic distribution of its businesses in
accordance with how it views the operations. Counsrtly, the Company no longer has a Beauty Othgmsat, and the businesses previo
reported in that segment are now reported as fsti@wpperware Brands Philippines in the Asia Paciéigment; the Company's Central
America businesses in the Tupperware North Amexézanent; the Nutrimetics businesses in the EurngeAgia Pacific segments (as
applicable); and the businesses in South Amerieaseparate geographic segment. Comparable infomfadm 2010 has been reclassifie
conform with the new presentation.

Total local currency net sales increased 10 peiricghe third quarter of 2011 compared with the sgrariod of 2010 . The Company's
businesses operating in emerging market econorofés\aed significant growth in the quarter with age¥cent increase in local currency
sales. The Company's units that operate in est@olisconomy markets, as a group, declined locatecy sales 3 percent compared with
2010. The Company defines its established markets agaifeEurope including Scandinavia, Australia, Gandapan, New Zealand, and
United States. All other markets are classifieémgrging markets. Among the emerging market utiissmain increases were in Brazil,
China, Fuller Mexico, India, Indonesia, Malaysiatfipore, Tupperware Mexico, and Venezuela. Amoag#tablished market businesses,
Germany and Italy had strong increases, which wiset by decreases at BeautiControl, France, hetiics Australia and Tupperware
Australia. On a local currency basis, operatingme and net income decreased in the third quaff@d1d , compared with the same period
in 2010 . The decrease in operating and net inaefitected a $36.1 million impairment of purchase@amting intangibles of Nutrimetics, as
well as decreases in profit in the Europe and thauB/ North America segments. There were profirowpments in the Company's Asia
Pacific, South America, and Tupperware North Anmgesegments.

Local currency sales for the year-to-date periodQff1 increased 10 percent compared with the samedpof 2010 . This increase included,
under the Company's fiscal year, an estimated Gpépositive impact from an extra week in thetfiige months of the current year. Local
currency operating income and net income decreiasibg year-to-date period of 2011. The factorsantimg the year-to-date sales, operating
and net income comparisons were similar to thogmating the third quarter comparisons, except Eeitegd increased in profit on a year-to-
date basis.

The Company's net working capital position decréasehe year-to-date period of 2011 by $248.7iomill, primarily due to an increase in
debt to fund net cash used in investing and finapeictivities, partially offset by increases inémtory and non-trade receivables. The
Company closed the third quarter of 2011 with adwdit to capital ratio of 49 percent compared ®fpercent and 19 percent at the end the
third and fourth quarters of 2010 , respectivelgisTincrease was primarily due to $323 million &t stock repurchases and an increase in
outstanding debt of about $200 million during tlierent year-to-date period. Net debt is definetbted debt less cash and cash equivalents,
and capital is defined as net debt plus sharehslldquity. Net cash flow from operating activitigas an inflow of $92.7 million for the year-
to-date period ending October 1, 2011 compared $408.5 million for the year-to-date period endBeptember 25, 2010 . The unfavorable
comparison, despite higher net income without te-cash impairment charges related to interestsmasgps and purchase accounting
intangibles, was primarily due to the timing of pagnts for accounts payable and accruals aroundetji@ning of each period, along with the
timing of payments due to the third quarter of 2@hiling in the calendar month of October undeiGbmpany's fiscal calendar; higher
accounts receivable in light of the 10 percentaase in sales in local currency in the third quart®011 versus 2010; and $5 million of
payments related to the interest rate swaps fopé¢hied after they were impaired as of June 2, 2011

Net Sales

Local currency sales in the third quarter of 20Eren10 percent higher compared with the same pefi@d10. The improvement was mair
in the Company's emerging markets, which accouiwe@3 percent and 59 percent of the Company'srtegp@ales for the third quarters of
2011 and 2010, respectively. Total sales for therging markets increased $70.0 million , or 2Zeet, which included a positive $8.5
million impact from foreign currency exchange rak@nges. Excluding the impact of foreign curreneyth®e sales comparison, the growth in
these markets was 19 percent . The substantiaaserin local currency sales in the Company's entergarkets was primarily in Brazil,
China, Fuller Mexico, India, Indonesia, Malaysiagipore, Tupperware Mexico, and Venezuela. Thelmasaesses in all of these units
performed well through increases in their total antive sales forces, along with higher sales peveisales force member in most units.
Total sales for the established markets increaSedrillion , or 4 percent , in the third quartér2011 , which included a positive $15.3
million impact from foreign currency exchange rak@anges. Among these units, there were local ceyrgrcreases in Germany and Italy
reflecting higher average sales across the actiles $orces. BeautiControl, Nutrimetics Australiapperware Australia, and Tupperware
France had the only notable declines, reflectingllemnactive sales forces.

On a year-to-date basis, emerging markets accotioté&® percent and 56 percent of total Compangssdr 2011 and 2010 , respectively.
Total sales on a reported basis in the emergingetamcreased $204.4 million , or 22 percent sThflected a positive impact of changes in
foreign currency exchange rates of $44.0 milli@xcluding the impact of foreign currency, saleséased in these markets by 17 percent .
Total sales for the established markets increaS82$nillion , or 8 percent , for the year-to-dp&ziod of 2011 , compared with the same
period of 2010 , which included a positive $48.8iom impact from foreign currency exchange ratamfes.
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The source of the year-to-date fluctuations lardellpwed those of the quarter with local currersejes growth in all the segments except
Beauty North America; however, in the first ninenttes of 2011 , the Company's sales were lower byi#ion in local currency from
business-to-business sales, while for the thirdtquéhere was a negative impact on the compao$anly $0.7 million. While the Company
actively pursues business-to-business opportupgaes from this channel are based on reachireeagnts with business partners and their
product needs, along with consideration of howattangements will be integrated with the Compapsilmary sales channel. Consequently,
activity in one period may not be indicative ofuté trends.

A more detailed discussion of the sales resultshi®@iCompany's reporting segments is includedersdgment results section below.

As discussed in Note 3 to the Consolidated Findst@tements, the Company includes promotionakcostielivery, sales and administrative
expense. As a result, the Company's net sales otdyercomparable with other companies that tresgeltosts as a reduction of revenue.

Re-engineering and I mpairment Expenses
Refer to Note 7 to the Consolidated Financial $tatats for a discussion of re-engineering activiéied related accruals.

The Company recorded $2.2 million and $4.7 milliome-engineering and impairment charges duringhhrd quarter and year-to-date
periods of 2011 , primarily related to severancgstcurred to reduce head count in its Argentingstralia, France, Greece, Japan,
Malaysia, Mexico, Spain, and United States openatimainly due to implementing changes in the bgsie® management structures and the
decision to merge Nutrimetics Malaysia into the pevare Malaysia business.

The Company recorded $0.4 million and $4.0 milliome-engineering and impairment charges duringhird quarter and year-to-date
periods of 2010 , respectively, primarily relatedseverance costs incurred in its Argentina, AliatrBeautiControl, France, Greece, Japan
and Mexico operations, also mainly due to implenmgnthanges in the businesses' management streicagavell as for facility relocation
costs in Japan.

In the last quarter of 2011 , the Company expecisdur approximately $5 million of such costs, ntpirelated to headcount reductions in
several of its operations.

The Company's goodwill and intangible assets redetearily to the December 2005 acquisition of thect selling businesses of Sara Lee
Corporation and the October 2000 acquisition ofuB&wontrol. The Company conducts an annual impaitrtest of goodwill and intangible
assets in the third quarter of each year, other thaBeautiControl where the annual impairment ieperformed in the second quarter, ar
other quarters in the event of a change in circantsts that would lead the Company to believe th@ggering event for impairment may
have occurred. The impairment assessment is coeaplst estimating the fair value of the reportingtsiand intangible assets and comparing
these estimates with their carrying values.

In the third quarter of 2011, the Company complé¢bedannual impairment tests for all of the repaytiinits and tradenames, other than
BeautiControl which was completed in the secondtguaDuring the third quarter of 2011, the finaaciesults of Nutrimetics were below
expectations. The Company also made the decisitireithird quarter to cease operating its Nutriosetiusiness in Malaysia. As a result, the
Company lowered its forecast of future sales anfditdrelow that used to value these businessesrardrial impairment analyses performed
in prior years. The fair values were determinedgisi discounted cash flow model. The result ofitfygairment tests was to record a $31.1
million impairment to the Nutrimetics goodwill amd$5 million impairment to its tradename. RefeNtte 8 to the Consolidated Financial
Statements for further discussions of goodwill ladename impairments.

Gross Margin

Gross margin as a percentage of sales was 66.8nened 66.2 percent in the third quarters of 2a1id 2010 , respectively. The increase of
0.3 percentage points reflected an improved salesn leverage from a higher sales volume in @er@arkets, along with benefits from
changes in estimates of certain rinoeme tax payments, partially offset by higheirreosts and inventory obsolescence charge in abiom
with the decision to cease operating the standediutrimetics Malaysia business.

For the year-to-date period, gross margin as aepéage of sales was 66.7 percent in 2011 compatbdW.0 percent for the same period of
2010 . The decrease of 0.3 percentage points vimaily a result of increased resin costs and tlessmix of products sold, with a partial
offset from the leverage on fixed costs associaft¢hl greater volume.

As discussed in Note 2 to the Consolidated Findustetements, the Company includes costs relatdtetdistribution of its products in
delivery, sales and administrative expense (DS&¥)a result, the Company's gross margin may nebbgparable with other companies t
include these costs in costs of products sold.
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Costs and Expenses

DS&A was about even as a percentage of sales afpgdcent for the third quarter of 2011 , compawétl 54.4 percent in 2010 . In the third
quarter of 2011, the Company spent significanténental amounts versus 2010 in its Fuller Mexiad Bupperware Italy units to increase
the size and productivity of its sales forces. thpact of this spending was mostly offset by theelage on fixed costs associated with the
increased sales volume in 2011. For the year-te-gatiods, DS&A as a percentage of sales was E3d&pt for 2011 compared with 53.9
percent in 2010 . The decrease in the year-toquziied was mainly due to out of period amounts méed last year in Russia in the second
quarter. There was also a benefit in some units fiee leveraging of higher sales volume due tditeal nature of certain costs included in
this caption. Partially offsetting these improversanas higher spending on promotions and marketinifje Company continued to
concentrate its efforts on growing its sales formed building brand recognition in certain markets.

Specific segment impacts are discussed in the segmsults section.
Net Interest Expense

Net interest expense w$7.2 million for the third quarter of 2011 , comgdmwith $6.5 million for the same period of 201®or the first nine
months of 2011 , net interest expense was $38l®bmdompared with $19.9 million for the same pdraf 2010 . The increase in interest
expense for the quarter reflected a higher outstgraebt balance compared with the third quart@0h0. The year-tdate periods reflect tt
write-off of deferred debt issuance costs of $0ifian related to the Company's previous crediflfgcthat was terminated during the second
quarter, as well as an $18.9 million charge resglffom the impairment of a related floating-todfikinterest swap that became ineffective
when the underlying debt was repaid at that time.

Tax Rate

The effective tax rate for the third quarter of 2@tas 59.3 percent , compared with 24.8 percerthtbcomparable 2010 period. The increase
was due to intangible impairment charges recordetDil1 for which no tax benefit was available. Effective tax rate for the year-to-date
period ending October 1, 2011 was 27.4 percent epadpwith 23.7 percent for the comparable 20&6od, with the change mainly due to
above item impacting the quarter rate, offset irt pg the tax benefit from the Company's refinagatosts incurred in the second quarter. On
a year-to-date basis, the effective tax rates el@bthe U.S. statutory rate, primarily due to loi@eign effective tax rates. As a result of tax
law changes in Mexico, a tax election was madendutie first quarter that resulted in a reductio®20.4 million of deferred tax liabilities.
The Company also incurred discrete tax costs ofgbafllion during the first quarter due to the Company's decit repatriate earnings frc
Australia and certain other foreign units to takeantage of historically favorable exchange rates.

As discussed in Note 14 to the Consolidated Firsi8tatements, the Company's uncertain tax posifimrease the potential for volatility in
its tax rate. As such, it is reasonably possibd the effective tax rates in any individual quavtél vary from the full year expectation. At
this time, the Company is unable to estimate wingict that may have on any individual quarter.

Net Income

Net income in thithird quarter of 2011 decreased 73 percent compaitbdthe same period of 2010 , mainly resultingnirthe impairment of
goodwill and intangibles related to the Nutrimetitsinesses. These charges were partially offsktday currency increases in net income
due to strong sales growth in the Asia Pacific Sodth America segments, reflecting the contributi@rgin on higher sales and better
leveraging of fixed costs within the value chaifimpperware North America. Partially offsetting$beéncreases was a profit decline in the
Beauty North America segment, primarily due to gigant investments in growing and developing th&es force of the Fuller Mexico
business.

Net income for the ye-to-date period of 2011 decreased 9 percent cordpgarde same period of 2010 , including a favaratsipact from
foreign currencies. Excluding the impact from fgrecurrencies, net income decreased by 16 perddm factors impacting the year-to-date
net income comparisons were similar to those inipgdhe third quarter comparison except for the.8#8illion in costs incurred from the
impairment of interest rate swaps and the writesbfieferred debt issuance costs resulting fromCibapany's repayment of the underlying
debt in the second quarter.

International operations in the third quarter gatedt 90 percent and 87 percent of sales and aazbtot 100 percent and 99 percent of net
segment profitin 2011 and 2010, respectively.tReryear-to-date periods, international operatgmrserated 89 percent and 88 percent of
sales and 99 percent and 96 percent of net segrittin 2011 and 2010 , respectively.

The sale of beauty products generated 28 percer@ apercent of sales for the third quarter and-yealate periods of 2011 , compared with
30 percent and 29 percent of third quarter and-tedate sales in 2010 , respectively.
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Segment Results

Europe
Change

excluding ) Percent of total

the impact Foreign

of foreign exchange
dollars in millions 2011 2010 Change exchange impact 2011 2010
Third Quarter
Net sales $ 169.C $ 155 9% 3% $ 8.2 28 30
Segment profit 16.5 16.€ 2 (7) 0.¢ 19 22
Segment profit as percent of sale: 9.6% 10.7% 1.2) pp na né na na
Yearto-Date
Net Sales $ 623.6 $ 566.f 10% 4% $ 35.1 33 34
Segment profit 98.2 89.2 10 3 5.€ 33 35
Segment profit as percent of sale:  15.7% 15.8% (0.2) pp ng ne na na

na not applicable
pp percentage points

Local currency sales in this segment increased@pécompared with the third quarter of 2010 . Toeease reflected slight growth in the
emerging markets with modest growth in the esthbismarkets. Emerging markets accounted for 4Cepeand 42 percent of reported net
sales in this segment in the third quarter of 28id 2010, respectively. The overall increase iretherging markets' local currency sales
came primarily from the beauty business in Soutticaf reflecting continued growth in the total aaddive sales forces achieved through
successful recruiting and training in direct sgjliindamentals, along with good increases in séeéthe region's smaller emerging markets.
These increases were partially offset by lowerssaldRussia, reflecting a smaller total sales faize as a consequence of a high number of
sales force members leaving the business earltbeigear. The increase in the established mavkagsdriven by Germany and Italy
reflecting more productive sales forces in thesekata from an increase in standards. This wasgligroffset by a decrease in Tupperware
France due the timing of promotional periods vef2QH0.

The segment ended the third quarter of 2011 wittparcent higher sales force compared with Septeoft010 .

The year-to-date sales variances largely mirrdnede of the quarter, though both Tupperware FrandeTurkey achieved strong sales
growth on a year-to-date basis, reflecting morelpctive sales forces.

Notwithstanding the 3 percent increase in saldsdal currency, segment profit w7 percent lower than 2010 in local currency. Therelase
in segment profit reflected incremental promotiogaénding in Italy and Austria that was partialffset by more efficient promotional
spending in France.

On a year-to-date basis, segment profit increaséatal currency by about the same percentageles. §&he Company's value chain normally
allows it to achieve greater profit than sales glotirough the leveraging in fixed costs, but iis tase incremental promotional investments
in Italy and Austria and higher resin costs inykar-to-date period were about offset by the béonéfiot having the impact of 2010 out-of-
period amounts in Russia in 2011.

The euro was the main currency that impacted thgpeosison for the quarter and the euro and Soutitdirrand the main currencies
impacting the year-to-date comparison.
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Asia Pacific
Change

excluding ) Percent of total

the impact Foreign

of foreign exchange
dollars in millions 2011 2010 Change exchange impact 2011 2010
Third Quarter
Net sales $ 180.2 $ 145: 24% 15% $ 11.2 30 28
Segment profit 38.¢ 29.t 31 23 2.C 45 39
Segment profit as percent of sales  21.5% 20.5% 1.2 pp ng ne na na
Yearto-Date
Net Sales $ 515.¢ $ 409.( 26% 16% $ 34.( 27 25
Segment profit 100.2 73.5 37 27 5.5 33 29
Segment profit as percent of sales  19.4% 17.% 15 pp na ne na na

na not applicable
pp percentage points

Asia Pacific had significant growth in local curcgrsales, which came from the emerging markets@rsegment. Emerging markets
accounted for $131.5 million and $97.5 million ,7% and 67 percent , of the reported sales ingégeent in the third quarters of 2011 and
2010, respectively. Versus 2010 , the emergindgketarales were positively impacted by $4.6 millimm changes in foreign currency rates.
Excluding the impact of changes in foreign curreratgs, sales increased 29 perderhese markets. The most significant contribigitmthe
overall increase were India, Indonesia and Mald@gigapore, however, all of the significant emeggimarkets in the segment achieved good
increases as a result of leveraging larger, mdreeasales forces, reflecting strong recruiting aetgintion, the impact of brand building
activities, successful promotional activities attlaztive consumer offers. China ended the quavriir about 3,200 outlets, which was 6
percent more than at the end of the third quaft@da0.

The improvements achieved in the emerging marksinlesses were partially offset by a decline inssaldocal currency in the established
markets. While Japan showed only a modest decieasdes for the third quarter, Tupperware Ausdralid Nutrimetics Australia had more
significant decreases in sales due to less acties $orces, reflecting lower consumer spendirthat market generally.

Total segment profit increased significantly in thied quarter of 2011 compared with the same pleoio2010 . Excluding the impact of
foreign currencies, segment profit increased 28qrarcompared to the same period last year. Thiedase was mainly from improved sales
volume in the emerging markets and the leverageethigher sales had on the fixed components of DSganding.

The year-to-date sales and segment profit varialacgsly mirrored those of the quarter.

The Australian dollar, Indonesian rupiah, Japanyeseand Malaysian ringgit were the main currentties led to the positive foreign currency
impact on the third quarter and year-to-date 2@ldssand profit comparisons with 2010 .

36




Table of Contents

Tupperware North America

Change

excluding ) Percent of total

the impact Foreign

of foreign exchange
dollars in millions 2011 2010 Change exchange impact 2011 2010
Third Quarter
Net sales $ 82: $ 78E 5% 1% $ 11 14 15
Segment profit 13.c 9.8 36 33 0.2 16 13
Segment profit as percent of sales  16.2% 12.5% 3.7 pp ne ne na na
Yearto-Date
Net Sales $ 2671 $ 246.C 8% 6% $ 6.7 14 15
Segment profit 42.: 38.2 11 7 1.€ 14 15
Segment profit as percent of sales  15.8% 15.5% 0.2 pp ne ne na na

na not applicable
pp percentage points
Local currency sales increased 4 percent in thid thiarter of 2011 , compared with the same pefdD10 . The improvement in this

segment was from Tupperware Mexico, mainly duentinarease in the sales force size and activitppBoaware United States and Canada
had a slight decrease in the third quarter of 2@dflecting lower sales per party during the period

The year-to-date sales increases in both Tuppendited States and Canada, as well as Tupperwax&eMeeflect a focus on contact
strategies to grow the total sales force size aygiave productivity.

Segment profit increased $3.5 million in the thardarter of 2011 compared with the same periodyleat. The higher profit on higher sales
primarily came from Tupperware Mexico, reflectingtter leverage on the value chain as well as aeased gross margin due to less
business to business sales that carried a lowegimiar2010. Tupperware United States and Canastaiatreased profit through lower
operating expenses.

The segment profit comparison in the first nine themeflected a relatively normal contribution miarfjom cost leverage on higher sales,
offset by investments made in Tupperware UnitedeStand Canada to recruit and motivate its sales fo

The Mexican peso was the main foreign currencyithpacted the year-over-year comparisons.
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Beauty North America

Change

excluding ) Percent of total

the impact Foreign

of foreign exchange
dollars in millions 2011 2010 Change exchange impact 2011 2010
Third Quarter
Net sales $ 994 $ 96.7 3% 1% $ 1.8 16 18
Segment profit 4.7 12.t (62 (63) 0.t 5 16
Segment profit as percent of sale: 4.7% 12.% 8.2 pp na ne na na
Yearto-Date
Net Sales $ 303.C $ 296.7 2% 2% $ 11.€ 16 18
Segment profit 27.2 39.4 (32 (35) 2.t 9 15
Segment profit as percent of sale: 9.C% 13.2% 4.3 pp ng ne na na

na not applicable
pp percentage points

Local currency sales for the segment increasedcepein the third quarter of 2011 compared with@Qdriven by increased sales in Fuller
Mexico from heavy investment to build its total saxtive sales force. The active sales force wasdouhis unit in the second quarter,
reflecting slow recruiting in April and May. Thelsa increase by Fuller Mexico was partially offsgta decrease at BeautiControl due to a
smaller and less active sales force. At the erttlethird quarter of 2011 , the total sales foiize for the segment was 15 percent higher than

at the end of the third quarter of 2010.

Segment profit was $7.8 million lower in the thgdarter of 2011 compared with the third quarte2@f0 on a reported basis. Excluding the
positive impact from a slightly stronger Mexicarspesegment profit decreased 63 percent compatadast year. Local currency profit
decreased due to the significant promotional imaests made at Fuller Mexico in order to grow andivate the sales forces, as well as the

lower sales volume at BeautiControl.

The year-to-date sales and segment profit varialacgsly mirrored those of the quarter.

The Mexican peso was the main currency that implattte year-over-year comparisons.
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South America
Change

excluding ) Percent of total

the impact Foreign

of foreign exchange
dollars in millions 2011 2010 Change exchange impact 2011 2010
Third Quarter
Net sales $ 71€ $ 47: 51% 47% $ 1kt 12 9
Segment profit 12.€ 7.4 73 64 0.4 15 10
Segment profit as percent of sales  18.(% 15.€% 24 pp ne ne na na
Yearto-Date
Net Sales $ 199.1 $ 127« 57% 51% $ 4.8 10 8
Segment profit 33.2 14.€ + 4 1.2 11 6
Segment profit as percent of sales  16.7% 11.5% 52 pp ne ne na na

na not applicable
pp percentage points
+ increase is greater than 100%

Local currency sales for this segment increasepe4@ent in the third quarter of 2011 . The incremae mainly in Brazil and Venezuela. The
increase in Brazil primarily reflected strong rdting, sales force activation and productivityMenezuela, the increase was due to higher
activity and higher prices in light of consumedation. For the whole segment, the Company estisnthi@t 30 percent of the local currency
sales increase was a result of higher pricing coetpt the third quarter of 2010.

Segment profit increased in the third quarter df26ompared with last year, due to a strong cautioh margin from the significantly higher
sales volume.

The year-to-date sales and profit variances largefyored those of the quarter.
The Brazilian real was the main currency that inpad¢he year-over-year comparisons.

The Company began translating Venezuelan saleprafitiresults at the "parallel rate" as of the ineghg of 2010 . In May 2010, the
Venezuelan government closed the use of the phralks and consequently, this rate was no longailable and could not be used to
translate the results from Venezuela. In June 28d¥eral large Venezuelan commercial banks begaratipg the Transaction System for
Foreign Currency Denominated Securities (SITME)icitestablished a new “bandeeXchange rate. As the Company believed this woe
the primary rate at which it would settle its navliar denominated liabilities and repatriate desndls, it began translating its bolivar
denominated transactions and balances at thi®begfianing in June 2010.

As of the beginning of 2010, Venezuela was deteeshto be hyper-inflationary. Gains and losses fi@nslation of the financial statements
of subsidiaries operating in highly inflationaryoeomies are recorded in earnings. There were nogesato the value of the Venezuelan
bolivar versus the U.S dollar in the third quadeR011 compared to the third quarter of 2010 dweddfore no translation impact. As of the
end of the third quarter of 2011, the Company Haabia$11 million in net monetary assets denominatéfenezuelan bolivars, which would
be directly impacted by any change in the exchaatge including $16 million in cash and cash eqeints. If the exchange rate in Venezuela
were to change to the rate used in May 2010, befergovernment closed the use of the paralle] tateCompany estimates the negative
impact on its fourth quarter 2011 pretax earningsilet be $7 million, which includes a $4 million it related to the $11 million bolivar r
asset position.
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Financial Condition

Liguidity and Capital Resourcéget working capital decreased by $248.7 millioroathe end of the third quarter of 2011 , compamiti the
end of 2010 . The decrease primarily reflected $8.8dllion less cash in light of share repurchasesle during 2011, partially offset by an
increase in inventory both to support higher salg3ctober than January and in light of growthiie Company's business generally.

On June 2, 2011, the Company completed the s&ld@fF million in aggregate principal amount of 4.958enior Notes due June 1, 2021
“Notes”) at an issue price of 98.989% as well aerl into a new $450 million multicurrency revalgiCredit Agreement (the “Credit
Agreement”). The proceeds were used to repay alil@Company's $405 million outstanding term loamder the Company's previous credit
facility from September 2007 ("Old Credit FaciliyyWwhich was terminated on the same date. The Coygavholly-owned subsidiary, Dart
Industries Inc. (the “Guarantor”), has granted@usity interest for the Notes and the Credit Agreatrin certain "Tupperware" trademarks
and service marks owned by the Guarantor.

Loans made under the revolving credit facility bieéerest under a formula that includes, at the Gamy's option, one of three different base
rates. The Company generally selects the Lond@nkank offered rate (" LIBOR ") for the applicalolerrency and interest period as its base
for its interest rate. As provided in the creditifity a margin is added to the base. The applécatargin is determined by reference to a
pricing schedule based upon the ratio (the “Codatdid Leverage Ratio”) of the consolidated funaettbtedness of the Company and its
subsidiaries to the consolidated EBITDA (as defimethe Credit Agreement) of the Company and itssgliaries for the four (4) fiscal
quarters then most recently ended. As of Octob201] , the Credit Agreement dictated a spreadbfiasis points, which gave the
Company an interest rate of 2.21 percent on borrgsvunder the Credit Agreement.

The Credit Agreement contains customary covenactading financial covenants requiring a minimurtenest coverage and allowing a
maximum amount of leverage. As of October 1, 204dd, currently, the Company had considerable leawalgr its financial covenants.
However, economic conditions, adverse changesré@ign exchange rates, lower than foreseen saleprafiti share repurchases or the
occurrence of other events discussed under “Forvanting Statements” and elsewhere could causeampliance.

The interest rate charged on outstanding borrowimgter the Old Credit Facility was based on a fimpt.IBOR base rate plus an applicable
margin. Although the Old Credit Facility was a fiiog rate instrument, the Company was required amtain at least 40 percent of
outstanding term loans at fixed rates, which wadseaed through the use of interest rate swaps.QileCredit Facility dictated a contractual
spread of 62.5 basis points and combined with Wapsagreements, gave the Company amadfective rate of about 4.5 percent on the $
million borrowings in 2011 through the terminatidn.connection with the termination, the relatettiast rate swaps became ineffective,
which resulted in a reclassification of $18.9 roiflifrom other comprehensive loss to interest expénthe second quarter of 2011.

See Note 10 to the Consolidated Financial Statesrfenfurther details on the debt transactions.

The Company monitors the third-party depositoryiingons that hold its cash and cash equivalentsdiversifies its cash and cash
equivalents among counterparties, which minimizggsure to any one of these entities. FurtherntbeeCompany is exposed to financial
market risk resulting from changes in interestgatereign currency rates and the possible liquiditd credit risks of its counterparties. The
Company believes that it has sufficient liquidibyftind its working capital and capital spendingdseand its current dividend. This liquidity
includes its 2011 third quarter end cash and cqalvalents balance of $110.2 million , cash flowsi operating activities, and access to its
$450 million Credit Agreement. As of October 1, 20the Company had $233 million available undeGitedit Agreement and $105 million
available under other uncommitted lines of creflite Company has not experienced any limitationgsoability to access its committed
facility.

The Company's most significant exchange rate expssre to the euro and the Mexican peso. In additi the United States, the other
countries in which the Company generated at |ea@tillion of sales in 2010 included: AustraliagBil, China, France, Germany, Indone
Japan, Malaysia/Singapore, Mexico, the Philippifasssia, and South Africa. A significant downtunrthe Company's business in these
markets would adversely impact the Company's ghiditgenerate operating cash flows.

The net debt to capital ratio at the end of thedthuarter of 2011 was 49 percent and at the e2®bd was 19 percenfThe ratio at the end

the third quarter of 2010 was 29 percent . Net debefined as total debt less cash and cash dgutgaand capital is defined as net debt plus
shareholders' equity. The increase in the ratiopaored with the end of 2010 and the third quarte20df0 was due to lower cash on hand after
$322.6 million in net stock repurchases and $56lllomin dividend payments as well as $213.6 roifliof borrowings under the Company's
new Credit Agreement versus no revolving credittmemgs at the end of September or December 2010.
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Operating ActivitiesNet cash provided by year-to-date operating a@iwin 2011 was $92.7 million , compared with $50illion for the
same period in 2010 . The decrease in operatingf@@s in 2011 , notwithstanding a $23 million iease in net income excluding the non-
cash impairment charges, primarily reflected thertg of distributions for payables and accrualsiabthe beginning of each year and in
light of the inclusion of a 53week in fiscal 2011 that caused the Company's tiuatter to end after the end of the calendar mohth
September. Other more significant factors weredrighceivables in 2011, from higher sales in tlirel thuarter, and approximately $5 million
of payments related to the impaired interest ratps.

Investing ActivitiesDuring the first nine months of 2011 and 2010 ,@menpany spent $49.3 million and $34.6 millionspectively, for
capital expenditures. In both periods, capital exiteires related to molds and production machingtiyarily in Europe, and in 2011 , for
increasing warehouse and plant capacity in Soutit#findia and Brazil.

Financing ActivitiesDividends paid to shareholders were $56.1 milliod §47.2 million in the year-to-date periods of 2@&hd 2010 ,
respectively. The higher 2011 amount was due taenease in the quarterly dividend per share coatpaith 2010 , partially offset by a
reduction in shares outstanding. Proceeds recéivatthe exercise of stock options were $15.2 oilland $12.9 million for the year-to-date
periods of 2011 and 2010 respectively. The Compeaig $337.8 million in the year-to-date period 612 compared with $30.6 million in
2010 for purchases of common stock under the Coyppatock repurchase program. The Company also made net pagroeritorrowings (
$13.6 million in the year-to-date period of 2GhXonnection with the issuance of the senior natestermination of the Old Credit Facility
well as scheduled lease payments. The Companyatsa net inflow of $213.7 milliofom borrowings under its new Credit Agreement.
Company made net debt payments of $1.7 millioménytear-to-date period of 2010.

The Company's Board of Directors increased itstiegjshare repurchase authorization in Februar@20hllow repurchases with an
aggregate cost of up to $350 million until Februar2015. The Company expected, at that time, éopusceeds from stock option exercises
and excess cash generated by the business to diftg@n associated with the Company's equity e plans, with the intention of keepi
the number of shares outstanding at about 63 millio January 2011, the Company's board furtheeased the share repurchase
authorization by $250 million to $600 million, aimdOctober 2011, the board increased the sharealease authorization by another $600
million to $1.2 billion. Going forward, in settirghare repurchase amounts, the Company expectgé& tever time a debt-to-EBITDA ratio
of 1.5x (as defined in the Company's Credit Agrestnén the year-to-date periods of 2011 and 20th@ Company repurchased 5.5 million
and 0.7 million shares under this program at ameggge cost of $336.2 million and $29.1 milliorspectively. Since inception of the
program in May 2007 and through October 1, 20ht Gompany has repurchased 10.6 million shares aggregate cost of $537.7 million .

Under the Company'’s stock incentive programs, eggae are allowed to use shares to satisfy the mimistatutorily required withholding
taxes. In the year-to-date period of 2011 and 2@8@108 and 34,586 shares were retained to futithelding taxes, totaling $1.6 millicand
$1.5 million, respectively, which were incremental to the ant®above but included as a component of stock oiyases in the Consolidal
Statement of Cash Flows.

New Pronouncements

Refer to Note 19 to the Consolidated FinancialeéStaints for a discussion of new pronouncements.

Item 3. Quantitative and Qualitative Disclosures About Market Risk

During the second quarter of 2011, the Companyiterted its old credit agreement ("Old Credit Fagl)i, entered into a new $450 million
Credit Agreement ("Credit Agreement") and issue@Cb+hillion in 4.75% Senior Notes ("Senior Note®Ohe of the Company's market risks
is its exposure to the impact of interest rate glearon its borrowings. The Company's borrowingsutite Credit Agreement carry a varia
interest rate. The Company has elected to manégesk through the maturity structure of its bavings and the currencies in which it
borrows.

Loans made under the revolving credit facility, eleging on the contemplated length of the borrowgegerally bear interest in reference to
the London interbank offered rate for the applieatdrrency and interest period, plus a margin. dgmicable margin is determined by
reference to a pricing schedule based upon the (the “Consolidated Leverage Ratio”) of the coitadkd funded indebtedness of the
Company to its consolidated EBITDA (as definedha €redit Agreement) for the four fiscal quartérsnt most recently ended. As of
October 1, 2011 , the Credit Agreement dictatepraasl of 125 basis points, which gave the Comparigtarest rate of 2.21 percent on
borrowings under the Credit Agreement. Consequeifithhort-term interest rates varied by 10 peraeittt all other variables remaining
constant, the Company's annual interest expensilwotibe significantly impacted.
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Under the Old Credit Facility, the Company manaigeéhterest rate risk in 2011 through the useoof finterest rate swaps. These interest
swaps effectively fixed the interest rate on $328ion of the Company's $405 million of outstanditegm loans under the Old Credit Facil
The Company paid a variable rate on the remain@@rillion of term loans and any outstanding reeolborrowings. As a result of the
termination of the Old Credit Facility, the four aps became ineffective, which required a reclasgitin of $18.9 million of los ses from
other comprehensive loss into interest expensthéocurrent year-to-date period. These swaps wiilire in the third quarter of 2012, and the
remaining exposure to the fair value of these svimpst expected to materially impact the resulltdie Company.

A significant portion of the Company's sales anafipcome from its international operations. Altlgbuthese operations are geographically
dispersed, which partially mitigates the risks assed with operating in particular countries, @@mpany is subject to the usual risks
associated with international operations. Thedesiiisclude local political and economic environngeamd relations between foreign and U.S.
governments.

Another economic risk of the Company is exposur®teign currency exchange rates on the earnirggd) flows and financial position of its
international operations. The Company is not ablerbject, in any meaningful way, the possible &ffif these fluctuations on translated
amounts or future earnings. This is due toGleenpany's constantly changing exposure to variaugcies, the fact that all foreign curren:
do not react in the same manner in relation td X% dollar and the large number of currencies e, although the Company's most
significant exposures are to the euro and Mexiaaop

Although this currency risk is partially mitigateg the natural hedge arising from the Company'allpooduct sourcing in many markets, a
strengthening U.S. dollar generally has a negatiygact on the Company. In response to this faet@bmpany uses financial instruments,
such as forward contracts, to hedge its exposucertain foreign exchange risks associated witbréign of its investment in international
operations. In addition to hedging against thermasheet impact of changes in exchange ratebethge of investments in international
operations also has the effect of hedging a podfarash flows from those operations. The Compdsy laedges, with these instruments,
certain other exposures to various currenciesrgyisom amounts payable and receivable, non-perntantercompany loans and forecasted
purchases. The Company generally does not seadigetthe impact of currency fluctuations on thediaed value of the sales, profit or ¢
flow generated by its operations.

While the Company's hedges of its equity in itefgn subsidiaries and its fair value hedges ofrfimaasheet risks all work together to mitig
its exposure to foreign exchange gains or loskey, fiesult in an impact to operating cash flowthay are settled. For the yeardate period
ending October 1, 2011 and September 25, 2010catste flow impact of these currency hedges wasu#ftow of $4.2 million and $7.6
million , respectively.

The U.S. dollar equivalent of the Company's magtificant net open foreign currency hedge positiasef October 1, 202dere to buy U.<S
dollars $41.7 million and euro $39.7 million andl Saviss francs $28.8 million; Japanese yen $2210am; and the Turkish lira $17.7

million. In agreements to sell foreign currenciegkchange for U.S. dollars, for example, an apatieg dollar versus the opposing currency
would generate a cash inflow for the Company dleseent, with the opposite result in agreementsutpforeign currencies for U.S. dollars.
The above noted notional amounts change basedalf@amges in the Company's outstanding currency exessBased on rates existing as of
October 1, 2011 , the Company was in a net reckivadisition of approximately $11.2 million relatexdits currency hedges, which, upon
settlement, could have a significant impact onGoenpany's cash flow. The Company records the imgiaforward points in net interest
expense.

A precise calculation of the impact of currencyctluations is not practical since some of the catdrare between non-U.S. dollar currencies.
The Company continuously monitors its foreign cocyeexposure and may enter into additional cordrachedge exposure in the future. See
further discussion regarding the Company's hedgatiyities for foreign currency in Note 11 to therBolidated Financial Statements.

The Company is subject to credit risks relatingh ability of counterparties of hedging transatdito meet their contractual payment
obligations. The risks related to creditworthinead nonperformance have been considered in thendatgion of fair value for the
Company's foreign currency forward exchange cotdraed interest rate swaps. The Company contimuel®s$ely monitor its counterparties
and will take action, as appropriate and posstblérther manage its counterparty credit risk.
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The Company is also exposed to rising materiakgrio its manufacturing operations and, in pargicithe cost of oil and natural gas-based
resins. This is the primary material used in prdiducof most Tupperwargroducts, and the Company estimates that 201 lotssies will
include about $160 million for the cost of resirtlie Tupperwarébrand products it produces. The Company uses miffieyesht kinds of
resins in its products. About three-fourths ofrésins are “polyolefins” (simple chemical structuzasily refined from oil), and as such, the
price of these is strongly affected by the undadyprice of oil and natural gas. The remaining tmeth of its resins is more highly
engineered, where the price of oil and naturalpglags a less direct role in determining price. Watbomparable product mix, a 10 percent
fluctuation in the cost of resin would impact then@pany's annual cost of sales by about $16 mimmpared with the prior year. For the
third quarter of 2011 , the Company estimatesdts of sales of the Tupperwangroducts it produced was negatively impacted byuakd.6
million in local currency due to resin cost changesompared with 2010 . For the full year of 20fltie Company estimates its cost of sales
of the Tupperwaréproducts it produces will be negatively impactedabput $16 million, on a local currency basis, thugesin cost changes
as compared with 2010 . The Company partially mesats risk associated with rising resin costs filizing a centralized procurement
function that is able to take advantage of bulkaligits while maintaining multiple suppliers andasters into short-term pricing
arrangements. It also manages its margin througiptiicing of its products, with price increasesegatly in line with consumer inflation in
each market, and its mix of sales through its pitiznal programs and discount offers. It may alsopocasion, make advance material
purchases to take advantage of current favoraidagr At this point in time, the Company has detired that entering into forward contre
for resin is not practical or cost beneficial armd Imo such contracts in place. However, shouldigistances warrant, the Company may
consider such contracts in the future.

The Company's program to sell land held for devalept is exposed to the risks inherent in the ret@te development process. Included
among these risks is the ability to obtain all goneent approvals, the success of buyers in attiqétinants for commercial or residential
developments in the Orlando real estate markebtaiing financing and general economic conditiagh as interest rate increases. The
Company's land sale program has been negativelgateg by the drivers and ramifications of the dredsis and real estate market
conditions in the United States, which have delapedcompletion of this program.

Forward-Looking Statements

Certain written and oral statements made or inaated by reference from time to time by the Compamniys representatives in this report,
other reports, filings with the Securities and Eaope Commission, press releases, conferencesanisl are “forward-looking statements”
within the meaning of the Private Securities Litiga Reform Act of 1995. Statements in this reorélsewhere that are not based on
historical facts or information are forward-lookietatements. Such forward-looking statements irevabks and uncertainties which may
cause actual results to differ materially from #hpsojected in forwardboking statements. Such risks and uncertaintielsiite, among other
the following:

. successful recruitment, retention and produstildvels of the Company's independent sales forces

. disruptions caused by the introduction of nestrihutor operating models or sales force compé@nsalstems;

. success of new products and promotional programs

. the ability to implement appropriate product rand pricing strategies;

. governmental regulation of materials used irdpais coming into contact with food (e.g. polycaraie) as well as beauty,
personal care and nutritional products;

. the impact of changes in consumer spendingnpatiend preferences, particularly given the glotaalire of the Company's
business;

. the value of longerm assets, particularly goodwill and indefiniteet intangibles associated with acquisitions, toedrealizability
of the value of recognized tax assets;

. changes in plastic resin prices, other raw mateant packaging components, the cost of convestiof items into finished goo
and procured finished products and the cost of’detig products to customers;

. the introduction of Company operations in newkats outside the United States;

. general economic and business conditions in etgrlincluding social, economic, political and catitve uncertainties;

. changes in cash flow resulting from changespierating results, working capital management, gagments, share repurchases,

hedge settlements;
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. the impact of currency fluctuations on the vatfiéoreign operations, including their cash bakmahe results of those operations
and the cost of sourcing products across geogrsaimé the success of foreign hedging and risk meamagt strategies;

. the impact of natural disasters and epidemijgamdemic disease outbreaks;

. the ability to repatriate, or otherwise makeikmde, cash in the United States and to do sofaterable foreign exchange rate and
with favorable tax ramifications;

. the ability to obtain all government approvats and to control the cost of infrastructure oliigias associated with, land
development;

. the ability to timely and effectively implememtansition, maintain and protect necessary infeionaechnology systems and
infrastructure;

. the ability to attract and retain certain exaaibfficers and key management personnel;

. the success of land buyers in attracting tenfantsommercial and residential development anaioing financing;

. the costs and covenant restrictions associaiibdtiie Company's credit arrangements;

. integration of non-traditional product linesan€ompany operations;

. the effect of legal, regulatory and tax procegdi as well as restrictions imposed on the Compaeyations or Company
representatives by foreign governments;

. the impact of changes in tax or other laws;

. the Company's access to financing; and

. other risks discussed in Item 1Risk Factors, of the Company's 2010 Annual Report on Form 1@well as the Company's
Consolidated Financial Statements, notes, othangial information appearing elsewhere in this repnd the Company's other
filings with the United States Securities and Exg@Commission.

The Company does not intend to update forweaading information other than in its quarterly eisugs releases unless it expects dilt
earnings per share for the current quarter, exctuddjustment items and the impact of changesreign exchange rates, to be significantly
below its previous guidance.

Investors should also be aware that while the Capplaes, from time to time, communicate with sed@sianalysts, it is against the
Company's policy to disclose to them any matemajpublic information or other confidential commerdiaflormation. Accordingly, it shou
not be assumed that the Company agrees with atgyretat or report issued by any analyst irrespedibe content of the confirming
financial forecasts or projections issued by others

ltem 4. Controls and Procedures
Evaluation of Disclosure Controls and Procedures

The Company maintains disclosure controls and phaes (as defined in Exchange Act Rules 13a-1%5(@)1&(d)-15(e)) that are designed to
ensure that information required to be disclosettiénCompany's reports filed or submitted underBkehange Act is recorded, processed,
summarized and reported within the time periodsifipe in the Securities and Exchange Commissian&s and forms, and that such
information is accumulated and communicated taQbmpany's management, including the Chief Execudiffecer and the Chief Financial
Officer, as appropriate to allow timely decisiorgarding required disclosure. In designing anduatalg the disclosure controls and
procedures, management recognized that controlprmegdures, no matter how well designed and opeératin provide only reasonable
assurance of achieving the desired control objestiv

As of the end of the period covered by this repoanagement, under the supervision of the Comp&yef Executive Officer and Chief
Financial Officer, evaluated the effectivenesshef design and operation of the Company's disclasam&ols and procedures. Based upon
evaluation, the Chief Executive Officer and Chiafdncial Officer concluded that the design and apen of the disclosure controls and
procedures were effective.

Changesin Internal Controls

There have been no significant changes in the Coypanternal control over financial reporting digithe Company's third quarter that have
materially affected or are reasonably likely to enetlly affect its internal control over financiaporting, as defined in Rule 13a-15(f)
promulgated under the Securities Exchange Act 8419
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PART II
OTHER INFORMATION

ltem 2. Unregistered Sales of Equity Securities and Use Bfoceeds
Maximum
Number (or
Total Number of Approximate
Shares Dollar Value) of
Purchased as Shares that
Part of Publicly May yet be
Total Number of Announced Purchased
Shares Average Price Plans or Under the Plans
Purchased Paid per Share Programs or Programs (a)
7/3/11 - 8/6/11 533,400 $ 66.51 533,400 $ 222,504,76
8/7/11 - 9/3/11 2,183,51! 61.12 2,183,51! 89,037,53
9/4/11 - 10/1/11 439,86! 60.7¢ 439,86 62,316,85
3,156,781 $ 61.9¢ 3,156,78 $ 62,316,85

(@ The Company's Board of Directors approvedighruary 2010, a program for repurchasing sharéssami aggregate cost up to $350
million. In January 2011, the Company's board iase&l the share repurchase authorization by $2%50mtid $600 million.
Subsequent to the end of the third quarter of 28fLCompany's board increased the share repurblge®®00 to a total of $1.2 billio

The authorization runs until February 1, 2015.

Item 6. Exhibits
(a) Exhibits
31.1 Rule 13a-14(a)/15d-14(a) Certification of @td@ef Executive Officer
31.2 Rule 13a-14(a)/15d-14(a) Certification of @td@ef Financial Officer
32.1 Certification Pursuant to Section 1350 of i2éa63 of Title 18 of the United States Code by @hief

Executive Officer

32.2 Certification Pursuant to Section 1350 of i2éa63 of Title 18 of the United States Code by @hief
Financial Officer

101* The following financial statements from Tuppare Brands Corporation's Quarterly Report on Form
10-Q for the quarter ended October 1, 2011, filed onétnber 8, 2011, formatted in XBRL (eXtensi
Business Reporting Language): (i) ConsolidatedeBtants of Income, (ii) Consolidated Balance
Sheets, (iii) Consolidated Statements of Cash FEl¢mjsNotes to Consolidated Financial Statements,

tagged in detail.
* Furnished, not filed
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SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, the Registrant has duly causisdRéport to be signed on its behalf by
the undersigned thereunto duly authorized.

TUPPERWARE BRANDS CORPORATION

By: /sl MicHAEL S. POTESHMAN

Executive Vice President and Chief Financial Office

By: /sl NicHoLas K. PoucHER

Vice President and Controller

Orlando, Florida
November 8, 201
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Exhibit 31.1

RULE 13a-14(a)/15d-14(a) CERTIFICATIONS

I, E.V. Goings, certify that:

1.

2.

| have reviewed this quarterly report on Foi®aQ of Tupperware Brands Corporation;

Based on my knowledge, this report does notatomny untrue statement of a material fact ortamstate a material fact necessary

to make the statements made, in light of the cistances under which such statements were madmislieading with respect to tl

period covered by this report;

Based on my knowledge, the financial statememts other financial information included in théport, fairly present in all material

respects the financial condition, results of operatand cash flows of the registrant as of, angtfie periods presented in this

report;

The registrant's other certifying officer anaré responsible for establishing and maintainisgldsure controls and procedures (as

defined in Exchange Act Rules 13a-15(e) and 15&))%nd internal control over financial reportirgg @efined in Exchange Act

Rules 13a-15(f) and 15d-15(f)) for the registramd &ave:

@ Designed such disclosure controls and proesgor caused such disclosure controls and proesdaibe designed under
our supervision, to ensure that material informatielating to the registrant, including its condatied subsidiaries, is made
known to us by others within those entities, pattdy during the period in which this report isifige prepared,;

(b) Designed such internal controls over finanmglorting, or caused such internal control ouaatiicial reporting to be
designed under our supervision, to provide readeradsurance regarding the reliability of financegorting and the
preparation of financial statements for externappses in accordance with generally accepted atioguprinciples;

(©) Evaluated the effectiveness of the registsatisclosure controls and procedures and preséntai report our conclusions
about the effectiveness of the disclosure contintsprocedures, as of the end of the period cousyeldis report based on
such evaluation; and

(d) Disclosed in this report any change in thastegnt's internal control over financial reportitigit occurred during the
registrant's most recent fiscal quarter that hatenedly affected, or is reasonably likely to méadly affect, the registrant's
internal control over financial reporting; and

The registrant's other certifying officer arftblve disclosed, based on our most recent evatuatimternal control over financial

reporting, to the registrant's auditors and thdtaxmnmittee of the registrant's board of direct@nispersons performing the

equivalent function):

(@) All significant deficiencies and material weakses in the design or operation of internal obotrer financial reporting
which are reasonably likely to adversely affectrgistrant's ability to record, process, summaaize report financial
information; and

(b) Any fraud, whether or not material, that inved management or other employees who have aisattifole in the
registrant's internal control over financial repugt

Date:November 8, 2011 /sl E.V. Goings

E.V. Goings
Chairman and Chief Executive Officer



Exhibit 31.2
RULE 13a-14(a)/15d-14(a) CERTIFICATIONS

I, Michael S. Poteshman, certify that:

1.

2.

| have reviewed this quarterly report on Foi®rQL of Tupperware Brands Corporation;

Based on my knowledge, this report does notatommny untrue statement of a material fact ortamstate a material fact necessary

to make the statements made, in light of the cistances under which such statements were madmisleading with respect to tl

period covered by this report;

Based on my knowledge, the financial statemeamd other financial information included in théport, fairly present in all material

respects the financial condition, results of operatand cash flows of the registrant as of, amdtfe periods presented in this

report;

The registrant's other certifying officer anaré responsible for establishing and maintainisgldsure controls and procedures (as

defined in Exchange Act Rules 13a-15(e) and 15&)1%nd internal control over financial reportirag defined in Exchange Act

Rules 13a-15(f) and 15d-15(f)) for the registramd &ave:

€)) Designed such disclosure controls and proesdar caused such disclosure controls and proesdoibe designed under
our supervision, to ensure that material infornmatielating to the registrant, including its condatied subsidiaries, is made
known to us by others within those entities, paitidy during the period in which this report isige prepared;

(b) Designed such internal controls over finanmglorting, or caused such internal control oveatiicial reporting to be
designed under our supervision, to provide readerasurance regarding the reliability of financegorting and the
preparation of financial statements for externappses in accordance with generally accepted atioguprinciples;

(©) Evaluated the effectiveness of the registsatisclosure controls and procedures and presentai report our conclusions
about the effectiveness of the disclosure conints procedures, as of the end of the period coveyehlis report based on
such evaluation; and

(d) Disclosed in this report any change in thastegnt's internal control over financial reportithgit occurred during the
registrant's most recent fiscal quarter that hatenadly affected, or is reasonably likely to maadly affect, the registrant's
internal control over financial reporting; and

The registrant's other certifying officer arlialve disclosed, based on our most recent evatuatimternal control over financial

reporting, to the registrant's auditors and thatauainmittee of the registrant's board of direct@nspersons performing the

equivalent function):

€)) All significant deficiencies and material weakses in the design or operation of internal obotrer financial reporting
which are reasonably likely to adversely affectrdgistrant's ability to record, process, summaaizé report financial
information; and

(b) Any fraud, whether or not material, that inked management or other employees who have aisatifole in the
registrant's internal control over financial repugt

Date:November 8, 2011 /sl Michael S. Poteshman

Michael S. Poteshman
Executive Vice President and Chief Financial Office



Exhibit 32.1

Form of Certification Pursuant to Section 1350 ob@ter 63
of Title 18 of the United States Code

I, E.V. Goings, the chief executive officer of Tigpware Brands Corporation, certify that, to thetloésny knowledge, (i) the Form 10-
Q for the quarter ended October 1, 2011 fully caesplvith the requirements of Section 13(a) or 18fdhe Securities Exchange Act of 1934
and (ii) the information contained in such FormQ@airly presents, in all material respects, tmafficial condition and results of operation
Tupperware Brands Corporation.

/sl E.V. Goings
Chairman and Chief Executive Officer

A signed original of this written statement reqdil®y Section 906 has been provided to Tupperwaaedd Corporation and will be retained
by Tupperware Brands Corporation and furnishethéoSecurities and Exchange Commission or its atadh request.

Date: November 8, 2011



Exhibit 32.2

Form of Certification Pursuant to Section 1350 ob@ter 63
of Title 18 of the United States Code

I, Michael S. Poteshman, the chief financial offioé Tupperware Brands Corporation, certify thatiite best of my knowledge, (i) the
Form 10-Q for the quarter ended October 1, 201y fidmplies with the requirements of Section 12(al5(d) of the Securities Exchange
Act of 1934 and (ii) the information contained inck Form 10-Q fairly presents, in all material g, the financial condition and results of
operations of Tupperware Brands Corporation.

/sl Michael S. Poteshman

Executive Vice President and Chief Financial Office

A signed original of this written statement reqdil®y Section 906 has been provided to Tupperwaaedd Corporation and will be retained
by Tupperware Brands Corporation and furnishedhéoSecurities and Exchange Commission or its atadh request.

Date: November 8, 2011



